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“Education is not the learning of facts,
but the training of the mind to think.”
- Albert Einstein
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St. Joseph'’s College of Commerce is a pioneer institution imparting
education centred on the Ignatian Pedagogical Paradigm followed by
the Jesuits. The education system focuses on shaping young minds
through the total formation of the individual within the human -
community and for the human community. Jesuit Institutions have '
always functioned towards providing the best education to the largest \
of crowds, and St. Joseph’s College of Commerce is no exception.

48
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The curriculum and co-curricular activities of the Institution are

carefully constructed and evaluated for the development of those

who make St. Joseph’s College of Commerce their sojourn. The P
Institution provides the best-in-class educational experience, with

top-notch in-house faculty and highly experienced external professionals from the industry
along with several avenues for the students to imbibe the Ignatian spirit. This educational
experience undergoes constant technological and structural upgrades to keep up with the
economical and commercial requirements, making every student accustomed to the latest
global changes.

_— B

The Department of Commerce is the oldest, the largest and most vibrant department on
campus. Throughout the years it has gathered the highly diversified student body to display
collective talent and academic challenges on different levels. A mixture of events and activities
fill the department calendar, adding charm and creativity to the institution, and “The B.Com
Chronicle” is a detailed account of these activities. I am proud of the numerous initiatives
which aim to encourage academic discourse, progressive research and co-curricular
excellence among students and faculty. I hope that these initiatives establish a foundation for
budding learners and intellectually stimulate the student body. The highest goal we can set
for our students is to give them the ability to think and reason for themselves, and I aspire
that they take advantage of the opportunities given to achieve this goal.

[ heartily congratulate the Head of the Department - Ms. Veenu Joy, for the third issue of
the newsletter and the Editorial Committee for effectively capturing the substance of all
the happenings of this growing department. I wish the department an even more fruitful
academic year ahead.

Rev. Dr. Daniel Fernandes SJ

Principal
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Head of the Department’s Note of Gratitude

The academicyear 2018-19 had been a year of progress and change aimed
towards student development and innovation. I am truly blessed to have
the support of my dedicated colleagues and the effortless contribution
from my talented students to have advanced this far against the odds. The
Department has truly advanced in all aspects to provide every individual
the opportunity to grow.

My sincere gratitude to Rev. Dr. Daniel Fernandes SJ, for being the beacon
of light in my professional life. Every interaction with Father has been
memorable and invaluable in the acts of trust, faith and patience he has
taught me through practice. I would also like to thank Dr. Nirmala Joseph
for guiding me, as she constantly taught me the ways in which I could
improve myself and my department, making us the best versions of

ourselves as time passed by. I thank Dr. Ravi Darshini for her unwavering zeal to push the students
to new heights and achievements. [ extend my admiration and appreciation to Mr. Raj Sadhwani,
the Head of the Department - BBA Department for being my pillar of support and a great friend on
whom [ could count irrespective of the challenges ahead.

[ wholeheartedly value the time and commitment presented to the Department by Dr. Suganthi Pais
for co-ordinating the B.Com - Travel & Tourism Programme and the B.Com - Industry Integrated
Programme, and Dr. Poornima Vijayakumar for co-ordinating the B.Com - International Accounting
& Finance Programme and the B.Com - Analytics Programme. My heartfelt gratitude for the service
provided by Ms. Nischitha for fostering avid researchers in the Mainframe Research Forum in
multiple streams of thought and interests, Ms. Nancy Christina for effectively handling Colosseum,
Mr. Ashfaque for smoothly conducting the various ComVerse episodes, Dr. Anusuya for developing
public speakers through the Toastmasters Club, Ms. Veda for cataloguing details of the Professional
Students though APS, Mr. Gaurav for the thought provoking case studies under Erudition, Dr. Selvi for
the numerous guest lectures conducted under Connect Series, Dr. Soney for handling the Editorial
Team and Ms. Tasmiya for overseeing the Summer School programmes that provided international
exposure to the students. I thank the counsellors Ms. Gretta, Mr. Deenyar and Ms. Bindhu for their
constant guidance and moral support provided to the students of the Department. I thank Mr. Moses
of the College Media Team for his dedicated involvement in the designing of this newsletter.

[ thank all the class mentors for their continuous devotion in co-ordinating the activities of the
students with the departmental needs.

Thank you everyone for being a crucial part of my life.

Ms. Veenu Joy
HOD - B.Com Department

b St. Joseph’s College of Commerce (Autonomous)




Editor’s Message

As the Editor of the third issue, [ am proud to present to you the
B.Com Chronicle, the Annual Newsletter of the B.Com Department.
The B.Com Chronicle serves to highlight the various activities, social
interactions, achievements, and specifics of the completed academic

year.
The B.Com Department functions in an ever-dynamic environment, i
home to an endless array of talented and hard-working students and
faculty. Moving forward to become unique individuals and to express
this individuality in the best way possible is the key motive of this

department. The Department has focused on keeping a balance |
between academic, co-curricular and social development of its

members by creating and innovating activities with a modern perspective.

[ would like to thank Rev. Dr. Daniel Fernandes S] for giving me this opportunity to be a part
of and to lead this enterprising Editorial Committee. I would also like to thank Dr. Nirmala
Joseph for her continuous support that encourages me to grow and learn. I extend my
gratitude to Dr. Ravi Darshini for her valuable insights and motivating spirit. My gratefulness
extends out to Ms. Veenu Joy whose eye for talent among students never fails the department
and its progress.

[ would also like to thank the Faculty Co-ordinators of the various B.Com Programmes
Dr. Suganthi Pais, and Dr. Poornima. [ would like to thank the Student Co-ordinators and
the Association Co-ordinators of the B.Com Department for working alongside the faculty
members to illustrate the character of unity the department possesses. I thank Mr. Moses
for his constant creative input in designing and presenting this newsletter in the best way.
For their involvement and dedication in the committee and the department, [ would like to
thank the members of the B.Com Editorial Committee and the Assistant Co-ordinator Pranav
Joshi for their involvement in the process. I would like to thank Dr. Soney Mathews for her
dedication in the newsletter. Thank you all for making this department and this newsletter
a reality again.

Melora Oliveira
II B.Com G
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About the Department

Clm

The DEPARTMENT OF COMMERCE

Department

of Commerce was
established in 1949 under the wings of
its parent college St. Joseph'’s College. Following the
division of the college in 1972, St. Joseph'’s College of Commerce
transformed into an independent unit functioning with the goal of providing

" & & ® & & & & 7
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excellence in the field of Commerce. Being one of the first five colleges to gain
autonomy in Karnataka, the Department of Commerce in the college runs on

T8 & @ & & & & & & & @

student and faculty innovation, rightfully claiming its place among the top 10
highest rated undergraduate commerce departments in India. Each programme
of the Department is consciously crafted to facilitate liberal education enabling
students to specialize in their subjects of interest. Progress in this department
takes the form of constant practical application as a supplement to the theoretical
base provided along with an abundant exposure to numerous co-curricular
arenas. This enhances the holistic development of the students to widen the
horizon of understanding and progress.

b St. Joseph’s College of Commerce (Autonomous)
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Kevin Barretto
B.Com Co-ordinator

Ashly Reji
B.Com (International Accounting & Finance)
Co-ordinator

Monisha. MP
B.Com (Industry Integrated) Co-ordinator

Jeffrey Thomas
B.Com (Travel and Tourism) Co-ordinator
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Programme Education Outcomes of the
Department of Commerce

1 Be competent, creative and highly valued professionals in
industry, academia, or government.

Be flexible and adaptable in the workplace, possess the capacity
to embrace new opportunities of emerging technologies,
leadership and teamwork opportunities, all affording sustainable
management careers.

Continuetheirprofessionaldevelopmentbyobtainingadvanced
degrees in management or other professional fields.

Act with global, ethical, societal, ecological and commercial
awareness, as is expected of practicing management professionals.

& & &% & & ®» & & -
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Adapt to a rapidly changing environment with learned and
applied new sKills, become socially responsible and value driven
citizens, committed to sustainable development.
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Programmes Offered

B.COM

In the context of today’s globalized economy, it has become
increasingly important to develop an interdisciplinary approach to
understanding the contemporary business environment, and our
B.Com course has been streamlined to reflect just that. Its aim is
to construct a strong foundational grounding in core subjects
such as Accounting, Taxation, Economics, Statistics,
Auditing, along with a choice of Cost accounting,
Finance, Marketing and Human Resources, studied
in the fifth and sixth semester. The course is
challenging, yet, rewarding for students
with high aspirations. Our students have
been sought after by employers for
their excellent knowledge, skills and

attitude, giving them an edge over

their peers from other institutions.
The B.Com course of the college is
rated amongst the top 10 in the country.
(India Today, Rankings 2018)

In addition to what the regular B.Com course has
to offer, there is an option for students to choose
the B.Com morning batch whose timings are tailored
to suit the needs of a budding professional. This gives the
students the opportunity to complete their undergraduate
course butalso pursue furthereducationinareas of professional
expertise and higher level education programs outside the
college such as Chartered Accountancy (CA), Chartered Institute
of Management Accountants (CIMA), Company Secretary (CS),
Certified Management Accountant (CMA), Certified Public
Accountant (CPA), Certified Financial Analyst (CFA),and Actuaries.
This allows the student to fully develop their professional career
while also attaining the B.Com degree upon completion to enhance
their employability as well their careers as a whole. The college
also allows appropriate exemptions with regard to attendance if
the student chooses this option.

St. Joseph’s College of Commerce (Autonomous) 4

- L ] L ] L ] L] L ]

4 ® @ @ ® 9 & = 2 =& = @2



T8 & & & & ® & & & & @

& & &% & & ®» & & -

The B.Com Chronicle 2018-19

B.COM PROFESSIONAL
(INTERNATIONAL ACCOUNTING AND FINANCE)

The B.Com Professional (International Accounting and Finance) course
of St. Joseph's College of Commerce has been designed in collaboration
with the Association of Certified Chartered Accountants (ACCA), UK,
to provide students with the unique opportunity to pursue their
ACCA qualification in tandem with their under graduation. ACCA

(Association of Chartered Certified Accountants) is a global
professional accounting body offering the Chartered

A\

Certified Accountant qualification, effective in over
178 countries.

e . S— —
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The curriculum framework and content
of this course will facilitate students
to conveniently pursue a career
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in international Finance and
Accountancy. The course
enables the students to obtain
substantial fundamental knowledge

A \
of subjects like Accounting, Taxation,
Law, Financial Reporting, Auditing,
Risk Management, Corporate Governance,
Management Accounting, Finance, Business Ethics
and Cost Accounting. The B.Com Professional course
is challenging and yet very rewarding to students with
high career aspirations. The core subjects will be taught

by experienced professionals from the industry as well as the
profession, specializedinarelevantfield. Duetothe Memorandum
of Understanding between the College and ACCA, 6 out of 14
papers are subject to exemption. The first and second semesters
are spent in equipping students with an understanding of these
6 papers, the following two years dedicated to the rest of the 8
subjects the students will be attempting with ACCA.

b St. Joseph'’s College of Commerce (Autonomous)
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B.COM
(TRAVEL & TOURISM)

The Bachelor of Commerce in Travel and Tourism management is a
comprehensive and intensive undergraduate degree which is spread
over three years. With a strong foundation in Commerce, this
course specializes in the travel, tourism and the hospitality
industry given the rapid growth and increasing importance
of the hospitality industry in India and abroad, there
is a need for high quality graduates for the same.
Students are provided with the opportunity to
witness domestic and international industry
standards through annual visits to
prominent units.

With a pioneering and industry
driven curriculum this
course equips students with

the analytical, strategic and

policy-making skills required for
sustainabletourismmanagementwithin

both commercial business enterprises
and the public sector tourism industry. Apart
from being a perfect blend between commerce
and tourism studies it lays strong emphasis on

communication skills and prepares the students to take
up customer related services.

St. Joseph’s College of Commerce (Autonomous) «
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(BPM - INDUSTRY INTEGRATED)

The B.Com (BPM - Industry Integrated) course is one that has been designed
taking into account mercurial business world. This special program
designedin collaboration with Tata Consultancy Services (TCS) facilitates
students to conveniently pursue careers in the IT industry, as well as
in sectors like Banking, Insurance, Financial Services, and Retail
etc. The course enables students to have a strong fundamental
base in Economics, Taxation, Statistics, Auditing, Cost
Accounting, Finance and other subjects. The unique
characteristic of this course is the curriculum and
course framework which has been formulated
and adapted by industry experts to add an
essential practical dimension to Business
Process Management.

Students of this program will
not only be studying the above
mentioned subjects, but will,
in the fifth and sixth semesters, be
given a choice of over 7 electives each of
which will have an entire skill based paper
integrated into the theoretical content that is
offered. Furthermore, in order to expose students to
a practical work environment, a corporate internship in
a relevant field is to be taken up in the summer following
the fourth semester.

Industrial visits are organized each year to enable students to
understand classroom learning in relation to real life business
situations. Student seminars, workshops and conferences are
organized through the even and odd semesters, with guest
speakers who have experience in the business environment. They
will be trained in Tally, Excel and Advanced Excel mandatorily, to
be equipped with industry requirements.

» St. Joseph’s College of Commerce (Autonomous)
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B.COM
(ANALYTICS)

Business analytics is the practice of iterative, methodical exploration of an
organization’s data, with an emphasis on statistical analysis. Business
analytics is used by companies committed to data-driven decision-
making.

Acontemporarybusinessenvironmentthrivesonadaptability,
optimization of resources, and the ability to function
prospectively. For this, any business enterprise
requires analytical skills to identify key solutions,
trends, and patterns in a structured manner.

The B.Com (Analytics) course has been
designedtoreflecttheneedofthehour,
that is, to focus on constructing a
strong foundational grounding
in core analytical subjects. This
challenging course would include
subjects like Mathematics, Statistics,
Data Curation, Business Analytics as its core.
The goal is to equip students with the much
sought after skills of data processing to predict and
understand global business trends. This course provides
learning and growth in different analytical stages like
Descriptive Analytics, Diagnostic Analytics, Predictive Analytics,
and Prescriptive Analytics. The Program is accredited by the
Institute of Analytics, UK. The Degree focuses on the conceptual
knowledge in the multiple disciplines of analytics. The College
intends to imbibe value based education to the students that
will help them to function effectively in their business analytics
career.

St. Joseph’s College of Commerce (Autonomous) q
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Outcome Based Education

The Institution follows Outcome Based Education (OBE) model of learning that has created the
space for the institution to redesign its curriculum, teaching-learning process and assessment.
In order to create an outcome based curriculum, the institution’s specific programme education
objectives (PEOs) were first designed. These objectives, led to the development of Programme
learning outcomes (PLOs). Programme education objectives and the Programme learning
outcomes form the base for the development of the curriculum containing multiple courses, each
with specific objectives. Course objectives help in deriving the course learning outcomes (CLOs),
the competencies required and indicators of the same. At SJCC, the programme educational
objectives, programme learning outcomes, course objectives, course learning outcomes,
competencies and its indicators are all consistent with the vision and mission of the institution.

Series of input sessions on Outcome Based Education (OBE) were conducted during the academic
year 2018-19.

Date Name of the Session

7th July, 2018 OBE and OBE framework

Design of question papers in alignment of course

20th August, 2018 outcomes and its attainment

Outcome based assessment and computation of course

26th September, 2018 outcomes and its attainment

22nd January, 2019 OBE Complaint Question Papers

15th February, 2019 Attainment of Course Outcomes: An Assessment

In OBE, the outcomes take precedence and the curriculum is developed from the outcomes that
a student is expected to demonstrate. Therefore, the goal of learning lies in the demonstration of
the learning outcomes that indicate the achievement of programme goals. Assessments at SJCC
are continuous and include both formative and summative components. Assessment methods
have been designed and mapped to each course learning outcome which in turn is mapped to the
Programme learning outcome. Each
questionoftheinternaland external
examination is linked to the Course
Learning Outcomes (CLO) and the
students’ performance is linked
to the attainment of the CLO. The
assessment tools of each course are
also mapped to the revised Bloom'’s =
Laaming sciraties.

taxonomy to help measure student iy i
performance.

Teaching and Leamning Process

Improvemant

b St. Joseph'’s College of Commerce (Autonomous)
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Professional Students in Campus

The Department provides ample academic
provisions to cater to the needs of students
who aim to pursue a professional course
of their choice that supplements their
undergraduate education. These provisions
allow for qualification building and a refined
professional outlook to the corporate world.
The various professional courses pursued by

students are:

I (@,%g| Chartered Accountancy

Chartered Accountancy (CA) is the highest
pursued professional course in St. Joseph’s
College of Commerce. With over 300 students
on campus with the hopes of becoming
successful Chartered Accountancy members,
the undergraduate division is tailored to suit
the broad learning syllabus of the course.
With the added benefit of exemptions and
complimenting subjects chosen to go hand
in hand with the course, students are stress
free when it comes to managing both the

degree and the course.

I ﬂs Company Secretary

Company Secretary (CS) is also called a
‘Compliance’ course thataims to bridge the gap
between the corporates and the public. CS is

majorly composed of alaw-based syllabus that

aims toimprove and coordinate corporate laws
and regulations provided by the government.
Over 20 students are pursuing CS on campus.
With a new initiative to facilitate the students
with their professional studies, coaching for
CA, CS, and CMA is provided with the help of
experienced professionals who have made

their mark in such fields.

I A
\ '\
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The art of determining and valuing risk
components is performed by an Actuary.
Being a career that is gaining recognition,
there are only 375 fully qualified actuaries in
India as of 2018. At the moment, there are
only 4 students pursuing Actuaries proving
the under discovered status of this field. The
College encourages these students to excel in
this one of a kind career by providing subject
continuous

exemptions, and thorough

progress check by mentors.

Association of Certified
Chartered Accountants

The B.Com Professional (International
Accounting and Finance) course has been
designedincollaborationwiththeAssociation
of Certified Chartered Accountants (ACCA),
UK, to provide students with the unique
opportunity to pursue ACCA alongside their
undergraduate degree. Currently, there
are 248 students pursuing ACCA, in the

undergraduate division.

St. Joseph’s College of Commerce (Autonomous)
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( il Accountant

I‘( \] Certified Public

A Certified Public Accountant (CPA) carries
out accounting services in several countries.
In India, CPA is a part of the Institute of
Chartered Financial Analysts of India (ICFAI).
There are around 500 CPA professional in
India making this another under discovered
career.
N

CFA Institute Analyst

Chartered Financial

A Chartered Financial Analyst (CFA) is a
highly graded designation specialising in the
investment management programme. Like
CPA, it is a part of the Institute of Chartered
Financial Analyst of India (ICFAI). The ICFAI
is a not-for-profit organization aimed at
providing public assistance in the financial
sphere. Presently, there are 7 students
pursuing CFA with the aim of furnishing the
community with investment guidance to

improve economic capital flows.

Cost and Management

Accountant

The Institute of Cost Accountants of India
(ICAI) enables the community to gain access
to Cost Accountants. With the problems of
cost allocation during the World War, the
idea of a Cost and Management Accountant
(CMA) grew in large numbers. Keeping in
mind the aim of developing the industrial
and economic environment using Cost and

Management Accountancy, there are 26

students progressing towards excelling in
this field. The college provides exemptions
and campus guidance to the students to
give them ample time and opportunity to
complete the course with ease.

Modern advances have

technological

integrated data science and analytics into
a majority of systems and processes. This
brought about a need for the Department
to capitalize upon this opportunity to
bring students closer to the domain of data
analytics. During the academic year, the
B.Com (Analytics) programme was founded
to answer to this academic need and offers
programming classes to the students. The
first ever batch of this programme houses 80
students in total.

P
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Name

Class

Name Class Rank
Sivakumar Shankar [B.Com E All India 46th Rank
Kaushik Hari [B.Com D All India 37th Rank
Maneesha [ B.Com E All India 44th Rank
Ashish Vyas [ B.Com E All India 50th Rank
Danush. S [B.ComD All India 47th Rank
Andrea Rachel Cutinha [B.ComD All India 47th Rank

Rank

Rochelle Clarin Moras

II B.Com B

1st National Rank and 7th Global Rank
(Audit and Assurance Paper)

Name Class Status
i Cleared CT 3
e [ B.Com A (Probability and Mathematical Statistics)
i i Cleared CT 3
N [B.Com A (Probability and Mathematical Statistics)
Utkarsh Bagrecha 11 B.Com A Cleared CT 3

(Probability and Mathematical Statistics)

Name Class Status
L ]
Aamina Asim [ B.Com D Cleared Level 1 of the Programme R
Nidhi Balu [l B.Com D Cleared Level 1 of the Programme .
L ] L] .
Chartered Accountancy .« o o
CPT / CAFOUNDATION RESULTS MAY 2018 . o e
L ] L] .
.+ @
78 54 R T
L] L]
.

-

ALL INDIA PASS PERCENTAGE: 28.06%

St. Joseph’s College of Commerce (Autonomous) 4
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IPCC / CA INTERMEDIATE RESULTS

No. of students who appeared

No. of students who cleared both groups

72

29

PASS PERCENTAGE: 40.2%

ALL INDIA PASS PERCENTAGE: 17.98%

CPT / CA FOUNDATION NOVEMBER AND DECEMBER 2018

No. of students who appeared

No. of students who passed

86 51
PASS PERCENTAGE: 59.3%
ALL INDIA PASS PERCENTAGE: 44.12%
ACCA 2018
Subject Appeared Cleared
Financial Reporting (F7) 3 2
Audit and Assurance (F8) 13 4
Financial Management (F9) 18 13
September Session 2018
Subject Appeared Cleared
Financial Reporting (F7) 12 10
Audit and Assurance (F8) 8 5
Financial Management (F9) 8 4
SBL 3 %
Strategic Business Reporting (p2) 4 4
December Session 2018
Subject Appeared Cleared
Financial Reporting (F7) 15 9
Audit and Assurance (F8) 69 17
Financial Management (F9) 66 18
SBL 6 4
Strategic Business Reporting (p2) 8 6

P
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Company Secretary 2018
Foundation Stage Executive Stage
13 12
CMA 2018
Foundation Stage Intermediate Stage
21 3

Course Statistics - CFA and Actuaries 2018

Programme Number of Students Attempting
CFA 7
Actuaries 4

The following Number of Students are pursuing their professional courses along with their
B.Com Programme for the academic year 2018-19:

Professional Courses Number of students
CA 304
CS 25
Actuaries 4
ACCA 248
Analytics 80
CFA 7
CMA 26
Total professional students 694
Professional Students on Campus
1%
CA
cs
m Actuaries
= ACCA
® Analytics
m CFA
mCMA
1%

St. Joseph’s College of Commerce (Autonomous)
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End Semester Examination Results

October 2018 - Odd Semester

Out- | Il Pass To Pass
Programme | Enrolled | Appeared | Absent standing ' Class | Class  Class | Reappear  Percentage
I Semester
fagom 321 313 8 91 | 184 | 17 | - 21 93.29
(Regular)
B.Com
(Analytics) 81 80 1 21 44 7 - 8 90
B.Com (Int
A/C & Fin) 79 75 4 20 44 5 - 6 92
B.Com
(BPM) 80 79 1 19 46 5 - 9 88.61
B.Com (TT) 80 71 9 3 40 17 1 10 85.92
III Semester
B.Com
398 372 26 71 227 | 33 - 41 88.98
(Regular)
B.Com (Int
| A/C & Fin) 79 74 5 5 46 19 - 4 94.59
. B.Com
e . (BPM) 81 75 6 17 57 1 - - 100
] [ ] [ ]
e« e o BCom(TT) 83 72 11 5 43 7 - 17 76.39
o V Semester
] [ ] [ ] [ ]
. . ] « | B.Com
231 225 6 73 111 | 13 - 28 87.56
} . . . (Regular)
St B.Com (Int
. : . A/C & Fin) 80 79 1 16 58 3 - 2 97.47
o B.Com
| (BPM) 80 77 3 22 51 3 - 1 98.70
B.Com (TT) 80 56 24 4 35 6 - 11 80.36

» St. Joseph'’s College of Commerce (Autonomous)
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April 2019 - Even Semester

II Semester
B.Com 401 385 16 87 | 208 | 30 | - 60 84.42
(Regular)
B.Com (Int
A/C B Fin) 79 78 1 30 38 | 5 : 5 93.59
B.Com
- 81 78 3 10 45 | 14 | - 9 88.46
B.Com (TT) 84 77 7 7 41 | 8 | - 21 7o
IV Semester
Ay 231 230 1 49 | 144 | 11 | - 1 89.13
(Regular)
B.Com (Int
4/ & Fin 80 79 1 20 58 | - : 1 98.73
B.Com
EoM) 80 78 2 33 44 | 1 : : 100
B.Com (TT) 81 72 9 5 45 | 9 | - 13 81.94
VI Semester
4 238 232 6 286 | 151 | 30 | 1 22 90.52 *
(Regular) L .
B.Com (Int vt
Lom (in
o 79 75 4 15 51 | 5 : 4 9466 : : :
B.Com . . .
(EPM) 80 77 3 12 48 | 8 | - 9 88.31 Lol
- [ ] [ ]
B.Com (TT) 79 75 4 1 54 | 4 | - 6 92 e .
L ] L ]
L]

St. Joseph’s College of Commerce (Autonomous) 4
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Teaching, Learning and Evaluation

St. Joseph’s College of Commerce aims to
bring about fundamental dynamics in the
development of its members. The Department
of Commerce periodically redesigns its teaching
and learning patterns to upgrade the skill
required for business advancement. To facilitate
the holistic growth of its students and faculty,
the Department of Commerce had undertaken
the following for the year 2018-19:

Orientation

Orientation for the students took place
betweenthe 1stofJuneandthe 5thof]June.The
orientation for Final Year students was held
on the 1st of June, with essential information
imparted on the various electives available
along with the important dates for sports
trials, and the student support system.

The orientation for the Second Year students
was held on the 2nd of June with the various
faculty members guiding them on the allied
options that would form the base for the
electives in the coming year. Students were
also informed about the functioning of the
Choice Based Credit System (CBCS) and the
modifications in the system.

The orientation for the fresh batch of
Josephites was organized on the 4th and 5th
of June. With introductions of the College
management and the faculty members to
the students, students were notified about

the various cells and associations existing on
campus.

Along with a presentation of the class
mentors, the students were brushed up
on the rules and regulations of the college
that would in turn develop their character.
Orientations were also conducted for the
parents emphasizing on programme details
and benefits.

Internships

Internships provide an opportunity to
the students to apply their theoretical
knowledge in real world environments. It
helps them develop and refine skills like
time management, discipline, work ethics
and communication. The internship serves
as a practical exercise of classroom learning.
All in all, it imbibes a professional attitude in
the students.

The department insists on a compulsory
summer internship for the Second

P
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Year students in the field of Commerce,
Management and also Social internships.
Students are required to undergo an
internship for a period of 4-6 weeks.
Students are allotted faculty members as
guides for the internship to allow a deeper
understanding of the industry, and also for
continuous review and grading. Around 640
students completed their internship during
the academic year.

Mentorship and counselling

Each class is assigned a mentor and the role
of the mentor is to contribute to the holistic
development of the students under them.

The mentor acts asalinkbetween the student
and the department and also between the
subject teachers.

term classes enable students to enhance
their knowledge in these subjects.

These classes are aimed at providing for
students who are weak in such subjects or
have not taken these subjects in their previous
years. Faculty members and seniors conduct
these bridge course classes for the first years.
Some bridge courses take the form of peer
learning and buddy programmes conducted by
different associations and the student council.

Technology enabled teaching

Recent advances in technology have vastly
changed teaching and learning practices.
Over the past few years, the College has
adapted to these changes and introduced
technology enabled services bridging the
gap between traditional teaching practices
and modern learning mentality.

To facilitate ease of integration for the First
Years into the campus environment, all First
Year classes have two class mentors to assist
and provide focused student attention.

Bridge Course

Bridge Courses are conducted for students in
mathematics and accountancy. These short

A few of the services currently in use are
Moodle and Edmodo. Edmodo and Moodle
are used extensively for conducting tests and

submitting assignment.

St. Joseph’s College of Commerce (Autonomous)
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Classroom Specifics

Class In-Charge / Class Mentor for the Year 2018-19:

0dd Semester:
Class Class In-charge Class Mentor
[ B.Com. A Ms. Marina Joyce Roche Mr. Jayakumar Nair
[ B.Com. ‘B’ Ms. Poornima .V Mr. Prakash
I B.Com. ‘C’ Ms. Sanjana Ms. Theresa Rathi Rani
[ B.Com. ‘D’ Ms. Vedhapradha Mr. Alfred Santhosh
I B.Com. ‘E’ Ms. Tasmiya Hussni Ms. Gretta Furtado
[ B.Com. ‘F’ Dr. Sheela A.M. Mr. Vinay Pradeep
I B.Com. ‘G’ Mr. Vinay K.S Ms. Nancy Christina
[B.Com H (TT) Ms. Nikhath Asrar Mr. Deenyar Garda
II B.Com. ‘A’ Dr. Ritty Francis
' 11 B.Com. ‘B’ Mr. Gaurav Siyal
i L]
L T I B.Com. ‘C’ Dr. Karthika. S
' L] L]
s s e II B.Com. ‘D’ Dr. H. Nagaraj
} L ] L] L]
e s II B.Com. ‘F’ Ms. Alamelu. L
' L] L] L
e s e II B.Com. ‘F’ Ms. Christina Aroojis
' L] L] L
s IIB.Com. ‘G Dr. Anusuya Paul
e
I1B.Com H (TT) Dr. Soney Mathews
] L
| I B.Com. ‘A’ Ms. Sumithra Sreenivasan
[1I B.Com. ‘B’ Mr. Mohammed Ashfaque
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Even Semester:

Class Class In-charge Class Mentor
[B.Com. A Mr. Alfred Ms. Gretta Furtado
[ B.Com. ‘B’ Ms. Poornima .V Mr. Prakash
IB.Com. ‘C’ Ms. Sanjana Ms. Theresa Rathi Rani
[ B.Com. ‘D’ Mr. Vinay Pradeep Ms. Divyashree
I B.Com. ‘E’ Ms. Marina Joyce Roche Mr. Jayakumar Nair
[ B.Com. ‘F’ Dr. Sheela A.M. Mr. Vinay K.S
I B.Com. ‘G’ Ms. Tasmiya Hussni Ms. Nancy Christina

IB.Com H (TT)

Ms. Nikhath Asrar

Mr. Deenyar Garda

I B.Com. ‘A’ Ms. Maria Sanjana

11 B.Com. ‘B’ Mr. Gaurav Siyal

II B.Com. ‘C’ Dr. Karthika. S

11 B.Com. ‘D’ Dr. H. Nagaraj

II B.Com. ‘E’ Ms. Alamelu. L

I B.Com. ‘F’ Ms. Christina Aroojis

II B.Com. ‘G’ Dr. Selvi Sathyanarayanan

11 B.Com H (TT)

Dr. Anusuya Paul

III B.Com. ‘A’ Ms. Sumithra Sreenivasan
I1I B.Com. ‘B’ Mr. Mohammad Ashfaque
[l B.Com. ‘C’ Ms. Bindhu Subash

[1I B.Com. ‘D’ Ms. Nischitha. K

[1I B.Com. ‘E’ Ms. Rugsana Anjum

III B.Com TT Dr. Suganthi Pais

St. Joseph’s College of Commerce (Autonomous)
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Curriculum Development

Proposals to develop new, or revise existing
syllabus are identified based on inputs
from the subject teachers, students and
industry experts. A meeting with the subject
coordinators headed by the Head of the
Department is conducted annually wherein
the revision and framing of the syllabus is
discussed, assisted by internal and external
subject experts.

The team develops a preliminary draft of the
syllabus based on appropriate consultation
and research to be presented at the Board of
Studies. The modified syllabus is circulated
to the Academic Council members for their
comments before approval. After examining
any issues and modifying the syllabus the
approved syllabus is then reviewed by the
Governing Body for any modifications, if
necessary and implemented.

A regular need assessment is undertaken by
the department and feedback is regularly
taken from the students, recruiters and other
stakeholders.

Highlights for the year 2018-19 include:
Choice Based Credit System (CBCS)

The B.Com Chronicle 2018-19

The implementation of the Choice Based
Credit System (CBCS) is a paramount feature
in offering a wide array of options for the
students in the undergraduate programme
on campus. This effective system is apt for
enhancing information based knowledge and
also accentuating one’s creativity. It allows
the students to successfully complete their
six semesters with multiple exit options.
This also brings uniformity as it is widely
recognized throughout the country and
brings us at par with the education system
globally.

GROUPFP OF ELECTIVES
ELECTIVE-I: ACCOUNTS
PAPER | EL 15 AC 504 Advanced Corporate Reporting |
PAPER Il EL 15 AC 505 Advanced Corporate Reporting 11
PAPER I EL 15 AC 605 Audit and Assurance
PAPER IV EL 15 AC 606 Contemporary Accounting and

Reporting Developments

PAPER V SB 15 AC 506 Accounting Information System
ELECTIVE- II: FINANCE
PAPER 1 EL 15 FN 504 Advanced Financial Management
PAPER II EL 15 FN 505 Financial Institutions and Markets
PAPER 111 EL 15 FN 8035 International Finance
PAPER IV EL 15 FN 606 ?:M.urlt)- Analysis & Portfolio
Management
PAPER V SB 15 FN 506 | Financial Modeling.

ELECTIVE- III: HUMAN RESOURCE MANAGEMENT

PAFPER 1 EL 15 HR 504 Employee Relation Laws in India
PAPER 11 EL 15 HR 505 Human Resource Development
PAPER 111 EL 15 HR 605 C;_\rfnrmancc and Compensation
Management
PAPER IV EL 15 HRE 606 International Human Resource
Management
PAPER V 5B 15 HR 506 | Human Capital Management (SAP-HCM )

ELECTIVE-IV: MARKETING MANAGEMENT

PAPER I EL 15 MK 504 Consumer Behaviour

PAPER II EL 15 MK 505 Retail and Logistics Management
PAPER IIT EL 15 MK 605 Integrated Marketing Communication
PAPER 1V EL 15 MK 606 | Digital Marketing

PAPER V SB 15 MK 506 Customer Relationship Management

(SATP)

ELECTIVE- V: INTERNATIONAL BUSINESS

PAPER 1 EL 151B 504 itals in International Relations
PAPER 11 EL 15 1B 505 International Business
PAPER 11 EL 15 IB 605 Global Financial Management
PAPER IV EL 15 1B 606 International h'l.'!l'k.l."ling
PAPER V 5B 15 IB 506/507 | French/Spanish lx:ngﬂg,v

ELECTIVE- VI: BANKING AND INSURANCE

PAPER | EL 15 BK 504 Bank Management

FPAPER 11 EL 15 BK 505 Principles and Practice of Insurance
PAPER 11 EL 15 BK 605 Risk Management
PAPER IV EL 15 BK 606 Bank Technology Management
PAPER V SB 15 BK 506 Bank Branch Management

St. Joseph'’s College of Commerce (Autonomous)
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Giventhe currentglobal scenario and the ever
changing finance sector, the department of
commerce has expanded its opportunities by
introducing new electives after recognizing
the immense scope that exists in these fields;
along with the four fundamental electives
primarily Human Resources, Finance,
International Business, Accounting and
Marketing. This system has been proposed
and approved by the B.Com Board of Studies
(BOS) and it can be said with conviction that
this revised system has favoured and catered
to addressing the needs of the students.

Skill Based Papers

Skill based papers for each elective have
been introduced to improve the soft skills of
the students in various fields. The students
have the additional advantage of polishing
their language skills by learning French and
Spanish or staying upbeat with the various
computer programmes offered like S