SL. No Full name Reg no. Research Title
01 Sampada D A 22SJCCMFA024 A stud licati ¢
- - study on application o
02 Shriya Sudhindra Karthe | )5q;00\MFA028 | Big Data in  Financial
participantser .
- Services
03 Veena C Mouli 22SJCCMFAO032
04 Abdul Azeez 22SJCCMFA037 | A study on GST & its
05 impact on MNC
Sonam Tashi 22SJICCMFAO030 | Manufacturing Companies
with respect to India.
06 Darshini S 22SJCCMFAO008 | An Investigative Study on
07 Giridharan K 22SJCCMFAQ10 | e usage of Alin the field
of Finance
08 Ritika Tanwar 22SJCCMFA020 | A study on crypto currency
09 ] - impact and contribution
Navjeet S 22SJICCMFA022 |\ wnds ec onomy
10 A study on the Global
Sandhya R 22SJCCMFA025 Thought on ESG
11 Swekhasara Jacob 22SJCCMFA031 | A study on customer
12 satisfaction and  buying
Maria Joseph 22SJCCMFAO017 | behaviour towards online
shopping
13 Sneha.R 22SJCCMFA029 | A study on rural and urban
14 JANCY MONICA J 22SJCCMFA011 | poverty in  developing
15 KAVYA S 22SJCCMO12 countries
16 A study on consumer
Madhu M 228JCCMO14 behaviour towards OTT
17 platform  with  special
Usha 8 225JCCMO033 reference to Benguluru City
18 . A study on entreprenurial
Sanjana M 22SJCCMO024 aspirations among
19 ] university students in south
Subhangi Das 22SJCCM029 india
20 A comprehensive study on
Desmond Dan Vincent 22SJCCMO006 consumer behaviour
towards automation
21 Maria Andrea J. 22sJcCMo32 | technologies with reference
to south india
22 . .
V SHRIRAKSHA 22sIcCcMo25 | A study on the productivity
of people working in
23 SRIVIDYA S 22SJCCMO028 different work arrangements
24 A study on the impact of
organization culture on
TM Pravitha 20SICCMIBO22 | Smployee’s - productivity

with special reference to
selected IT Companies in
Bangalore City.




25

A study on the effect of

Aishwarya Nair 22SJCCMFA002 . .
humour in marketing and
26 Bi Bi Hajira 22SJCCMFA039 | advertisement
27 Rachana R 228JCCMFA041 | A study on consumer
28 Rajiyya Ali 22SJCCMFAQ40 | Pehaviour of D-Mart's
29 A Study on the Impact of
Cynthia Lynn.I 22S8JCCMFA042 | green marketing on
consumer buying Behaviour
30 Lima Antappan 22SJICCMFA043 | in Automobile Industry.
31 Divin Glenny 228JCCMFAO009 | A study on marketing
32 Adnan Shariff 22SICCMFA(01 | Strategies of sony
33 Belinda Giri 22SJCCMFAQ07 | A study on consumer
behaviour towards apple
34 Mahema M Thorwath 22SJCCMFAO016 | products
35 A study on impact of digital
. ) marketing and e -
Louis Scaria 228JCCMFSO015 | commerce  on  women
entrepreneurs during covid
36 - pandemic in ernakulam
Neha Nicholas 22SJCCMFAO018 | gistrict
37 Jigisha Bhattacharya 208jcCMo0g | A study on the Impact of
Music on Commercials
38 A Study on Influence of
Consumer Buying
39 Kavya S 21SJCCMO012 Behaviour
40 A Study on the
Rithik J 22SJCCMO18 Effectiveness of YouTube
Advertisements on
Consumer Buying
41 Behavi . .
Sashack M 22SJCCM022 chaviour with  special
reference to Bengaluru City.
42 A  Study on Customer
Bhumana Hemavathi 22SJCCMO003 Satisfaction towards Colgate
Toothpaste with Reference
43 Jampa Dolma 22SJCCMO007 to Bangalore City.
44 A Study On Consumer
Ashitha Elsa Abraham 22S5JCCMO002 Buying Behaviour towards
Influencer Marketing On
45 Neha Ann Mathew 22SJCCMO16 Instagram
46 A study on social presence
Akhila Antony 22SJCCMO001 influence  on  purchase
decision towards E-
shopping/ Online shopping
47 Joel Jaimon 22SJCCMO10

of durable goods




48

Princy Thomas

22SJCCMIBO16

A comparative study on
consumer perception
towards  Starbucks and
Third wave

49

Anushka Peters

22SJCCMIBO005

A study on the impact of
social media on consumer
buying behaviour towards
online

50

Ramsha Taskeen

22SJCCMIBO18

A study on consumer
satisfaction towards UPI
services with special
reference to street vendors
in Bangalore.

51

Sneha Anand

22SJCCMIBO019

A study on consumers
perception towards OTT
Platform in Bangalore

52

Sreya Mariya Joseph

22SJCCMIB020

A study on consumer
perception towards Millet
based food products with
special reference to
Bangalore

53

Bharath RS

22SJCCMIBO030

A study on consumer
perception towards app-
based porter service with
special reference

54

Meghana K S

22SJCCMIB029

A study on impact of social
media on consumer buying
behaviour

55

Tulsi DK

22SJCCMIB024

A study on consumer
perception towards Namma
Metro with special reference

56

Rahul Aju

22SJCCMIBO17

A study on consumer
buying behaviour towards
online food delivery
services

57

Arun Chandran

22SJCCMIBO006

A Study on the level of
customer satis faction
towards Amazon.in

58

Cenitta Maria Vincent

22SJCCMIBO008

A study on students
perception towards their
higher studies in
international colleges with
special reference to
Bangalore city.

59

Manjima Manoj

22SJCCMIBO11

A study on consumer
perception towards online
grocerry  shopping  with
special reference to
Bangalore city.




60

Nitin paul

22SJCCMIBO014

A study on consumer
perception towards electric
vehicle (car) in Bangalore

61

Achu john

22S5JCCMIB003

A comparative study on
consumer perception
towards Android and iOS
with a special reference to
Kottayam District

62

Tenzin Tsering

22SJCCMIBO021

A study on celebrity
endorsement and how they
affect consumers purchasing

63

George C Joshy

22SJCCMIBO031

AComparitive study on
perception of  customer
towards Uber and ola with
special reference to
Bengaluru city

64

Aaron C Aby

22SJCCMIBO001

A Study on customer buying
behaviour towards Digital
payment systems in India

65

Muhammed Amaanulla

22SJCCMIBO012

A Study on saving and
investment  pattern  of
salaried  employees  of
private and public
enterprises

66

Phuntsok Gyasto

22SJCCMIBO15

A study on consumer
satisfaction towards
Amazon online retailing
with speci

67

Alvin Kenneth Richard

22SJCCMIB004

A comparative study on
consumer perception
towards Nike and Adidas
with special

68

Tenzin Kalsang

22SJCCMIB023

A study on consumer
behaviour on eco friendly
tableware in cafes and
restaurants

69

John Christopher

22SJCCMO11

70

R Naive Gladwin

22SJCCMO038

A study on the consumer
behaviour towards Green
Products with reference to
Bangalore City

71

Sandra S

22SJCCMO021

72

Srividya T R

22S5JCCMO027

Customer Preference
towards Patanjali products




73

Joani Darthakim 22SJCCMO009 Study on the growing
significance  of  digital
74 banking  over  physical
Laishram Tomtommi Devi | 22SJCCMO013 banking
75 ‘
Nidha TT 228]CCMO17 Digital age and challenges
7 to  banking and risk
Kshitija Subramaniam 22SJCCMO039 management
77 A study on how Amazon
Sirisha R 22S8JCCM026 . .
has made our life easier
78
Roshin Matthew 22SJCCMO026 A Study on Menstrual Cup:
Utility and Awareness
79 Among Youth with
Sharen Susan Shenoy 22SJCCMO023 Reference to Bangalore City
80 A STUDY ON THE
C J Avinash 228JCCMO004 EFFECTIVENESS AND
SATISFACTION WITH
81 THE LIBRARY'S E-
RESOURCES AT ST.
Daniel George 22SJCCMO005 JOSEPH'S COLLEGE OF
COMMERCE,
BANGALORE
82
Redha Zehra 22SJCCMFAO019
23 Asmita Gurung A stqdy on privatisation of
22SJCCMFA06 public sector bank
84
kruthik Devaiah k k 22SJCCMFAO014
85
Ranjani M 22SJCCMFA044 | A study on The Impact of E-
Banking System on
86 customer with special
Karthick Sundar V 22SJCCMFAOI13 | reference to Bangalore City
¥ A.Arpudha 20SJCCMFAQ04 | /A Study on consumer buying
P behavior of chocolates with
38 S.Aishwarya reference to bangalore city

22SJCCMFAO021




89 22SJCCMFA045
Anjana Anilkumar P
90 Balkeez Khanum 22SJCCMFA046 | A Study of the Effect of
NPAs on Public Sector
Banks in India
91
Husna Taj 22SJCCMFA047
92 Vishesh Mirajkar
228JCCMFAQ33 A Study on Credit Risk
3 Management Practices
Shadrack Christopher T | 22SJCCMFA026 | Followed By SBI
94 . . ..
Jovita Elizabeth Shaji 22SJCCMFAO012 A study on the connection
95 between work motivation
Shavon Fernandes 22SJCCMFA027 and workers satisfaction
96
Tenzin Tselha 22SJCCMFA034
97 A study on the impact of
Tenzing Woesel 22SJCCMFAO035 . .
online banking on the world
98
Tenzin Thakchok 22SJCCMFA036
99 ‘
Sagrica. K 22SJCCMFA023 A study on preferences of
100 Indians as to monetary or
Harshini Basil 22SJICCMFA(Q38 | hon-monetary incentives
101
Antony Deepak 22S8JCCMFAO003 | A study on mutual funds of
Sbi and Icici banks
102
Asish T 22SJCCMFAO005




