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About The Institution

St. Joseph’s College of Commerce (SJCC) formerly a part of St. Joseph’s College, established in the
year 1882, is managed by the Bangalore Jesuit Educational Society (BJES). The Commerce
Department was established in the year 1949 and it became an independent college with its own
building in Brigade Road in the year 1972.

The college has in its Vision a model for higher education which encourages individuals to dream of
a socially just world and in its Mission a strategy to empower individuals in realizing that dream.
With an objective of imparting quality education in the field of Commerce and Management, the
college has been innovating in all aspects of higher education over a long period of time. These
innovations were further bolstered with the granting of autonomous status to the college by UGC in
September 2005. From then on, the college has taken a lead in reforming curriculum and syllabus,
examination and evaluation pattern, and teaching and learning methods through the Board of
Studies, the Academic Council and the Governing Council composed of eminent academicians,
industry representatives and notable alumni.

The college has undergone four cycles of NAAC accreditation starting from the year 2000 in which it
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secured ‘five stars’, next in the year 2007 an ‘A’ grade, in the year 2012 again an ‘A’ grade and
recently in February 2021 an ‘A++’. It is one of the very few institutions in the country to have
secured A++ grade in the fourth cycle under the Revised Accreditation Framework (RAF) and the
tirst college in Karnataka to do so. The college was declared as a ‘College with Potential for
Excellence’ in the year 2010. In 2011, SJCC was recognized as a Research Centre by Bangalore
University. The college has consistently been ranked among the top 100 colleges in the country by
the National Institutional Ranking Framework (NIRF), Ministry of Education, Government of India,

since its inception in 2017.

The college offers diverse programmes in Commerce and Business Administration faculties. Under
the faculty of Commerce, it offers B. Com (Regular), B. Com (Professional - International Accounting
and Finance), B. Com (BPS - Industry Integrated), B. Com (Analytics), B. Com (Professional -
Strategic Finance), M. Com (Finance & Taxation/ Marketing & Analytics), M. Com (International
Business) & M. Com (Financial Analytics). Under Business Administration, it offers BBA (Regular),
BBA (Entrepreneurship) and BBA (Professional - Finance and Accountancy), B.A. and B.Sc. were the
two new programmes introduced in the academic year 2022-23. The college also offers five one-year

Post Graduate Diploma programmes.
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| Vision, Mission, and Motto

CHARACTER Visien

FORMATION “Fide et Labore,” meaning “Faith and Toil.”
Faith is the commitment to God and fellow

beings while Toil represents hard work.

Missiemn

St. Joseph’s College of Commerce seeks to be a

place where academic excellence goes with the
cultivation of virtue, and where a community
is formed which sustains men and women in
their education and their conviction that life is
only lived well when it is lived generously in

the service of others.
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Moo,

To create a just, secular and democratic society,

especially in the service of the poor, the

ACADEMIC oppressed and the marginalized.
EXCELLENCE




About the Department

The Professional programmes at SJCC are integrated undergraduate programmes designed to give
students focused learning in specific fields such as Analytics, Cost and Management Accounting,
Auditing, Taxation, Strategic Finance besides the regular courses in commerce. The curricula of these
programmes are accredited by international professional bodies such as the Association of Chartered
Certified Accountants (ACCA), UK, Chartered Institute of Management Accountants (CIMA) UK,
Institute of Analytics, UK and Institute of Management Accountants (IMA) US.
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v, Institute of Actuaries of India

Statutory body established under an Act of Parliament

Programmes Offered

B. Com (Professional - International
Accounting and Finance) - Integrated B. Com (Analytics) - Integrated with
with Association of Chartered Certified Institute of Analytics (lIoA), UK
Accountants (ACCA), UK

BBA (Professional - Finance &
Accountancy) - Integrated with
Chartered Institute of Management
Accountants (CIMA), UK

B. Com (Professional — Strategic
Finance) — Integrated with Institute of
Management Accountants, USA




| About the Programme

B. Com (Analytics) Programme develops individuals

who can pursue career in the area of analytics

and continue their professional development by specializing in different domains related to analytics,

who can apply analytics tools and techniques to solve business analytics problems. B.Com

(Analytics) programme is accredited by the Institute of Analytics, UK.
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| Programme Objectives

To develop subject-specific knowledge in the
application of technical language and practices in the
specialised field of analytics.
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To develop competencies in formulating real world f§

problems in mathematical terms, solving the resulting
equations analytically or numerically, and giving
contextual interpretations of the solutions.

To design and conduct experimental and &

observational studies in business and analyse the
data.

To provide the context and experience to develop _

generic skills to meet professional challenges through
leadership, communication, teamwork and other
skills thereby fostering overall proficiency.
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Key features of the Programme
+* As an integrated programme, the students will be associate members of the Institute

of Analytics, UK, when they successfully complete the B.Com degree.

+¢* Workshops on various programming languages, guest seminars, discussions and
interactions are arranged with the Institute of Analytics.

+¢* Tools such as Python and R Programming to solve business analytics problems.

s Ability to work with structured, semi-structured and unstructured data and to
y
perform descriptive, predictive and prescriptive analytics.

+¢* Datacamp by the Institute of Analytics (UK).

+$* Opportunity to network with other professionals in the industry and learn about
career development opportunities.

+3* Access to continuous professional development programmes and carry the official
designation of membership.



| Courses Offered

Python
Programming
for Analytics

AN DBMS with
) SQL
/ \
/ \
! \
R Programming " : Data Visualisation
for Analytics " ! through Power BI
\ I
\ /
\ /
Data 4 ! Business Modelling
Visualisation M 2 with Excel

Advanced Analytics
with R/Python

Machine learning
with R/Python

| CareerPath

Data Business
Analyst Analyst

Career Data
Path Journalist

Operations Marketing

Analyst Analyst



Why Study At SJCC?

ACADEMIC EXCELLENCE
* Innovative Teaching-Learning Pedagogies.
e Innovative Continuous Internal Assessments.
* End Semester Examinations
(Transparency /Publication of QP and Answer key).
* Bridge Course & Remedial Classes.
* Fieldwork/ Research Projects.
* Centre for Digital Education and Learning.

* Coaching for Professional Exams.
¢ International and National collaborations.

CHARACTER FORMATION

* Class Mentor and Counselling Support.

e Student Council, Associations and Clubs.
* Leadership Camps.

* Intercollegiate and Intra Collegiate Fests.
* Yoga and Sports.

¢ UGC-mandated cells.

e Student Welfare Officer.

SOCIAL CONCERN

* Bembala- Social Outreach Programme

e Extension Activities — NSS, CSA, AICUF, Rotaract,
EcoClub.

¢ Equal Opportunity Centre.

¢ Alumni (OSA) and Management Scholarships

* Mid- Day Meal Schemes
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| Department Associations

Vibrant campus and student activities to inculcate the qualities of a business professional in students
through competitions and various engaging activities. Students participate in department
associations as well as other college associations, sports and college activities.

Enhances professional competence by organizing workshops, seminars, guest
lectures, and industry interactions that bridge the gap between academic
learning and industry expectations.

Fosters a collaborative learning environment among students pursuin

. P g
professional courses, encouraging peer mentoring, group activities, and
participation in professional events and certifications.

A creative hub for students passionate about writing, journalism, media
production and communication. Provides a platform for budding writers,
editors, and content creators to express their ideas, enhance their skills, and
engage with real-world media practices. Nurtures responsible storytelling
-~ and aims to amplify student voices within and beyond the campus.
GRAPHIX Py Y P
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Guides on the essentials of tackling business case studies, formulating the
solutions to the case provided, and professionally presenting the solution with
clear thought and ample supporting proof with adequate application of

principles and laws from the commercial world. E

Case studies cover diverse topics from accounting, finance, marketing, human ERUDITION
resources, current affairs to enhance quick logical and practical reasoning.

A student-led social outreach association committed to making a meaningful QNP2 OF Hop
. . . . . . . . . L]
impact in the community. Rooted in compassion and service, the association
works towards creating awareness, supporting marginalized groups, and

promoting inclusive development. Encourages students to become socially \\‘. l ' ‘ "’,

responsible citizens and agents of change.

Fosters analytical reasoning, logical thinking, and problem solving skills
among students and sharpens the intellect through activities that challenge
assumptions, encourage structured thinking, and promote evidence-based
decision making.

i (]'.‘I ) Through quizzes, logic games, and workshops, LoglQ nurtures a mindset of
L 4 '\ inquiry and reflection that is essential in both academic and real-world

contexts.




| Department Activities
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Bharathiya Bhasha — Quiz Competition Orientation about Professional Courses
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Internship Opportunities

o Grant Thornton

MICRSLAND

Placement Process

Pre- placement workshop, a series of guest
%I talks and career mapping sessions.

Student registration for campus
placements.

—> Campus recruitment drive




Placement Opportunities
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| Admission Process

Shift I: Class timing 7.00 a.m. onwards

Eligibility

Mandatory eligibility for the programme is a pass at the +2 level (Karnataka PUC, ISC, CBSE,
NIOS, state boards) in any stream of Commerce & Science ( Specifically with Mathematics /
Statistics) from any recognized boards from India or abroad.

Admission Process
Round 1: St. Joseph’s College Commerce Aptitude Test (SCAT)

Test Details Guidelines
Section I « Duration — One Hour
« Basic Mathematics and Statistics « Number of Questions — 60
« Advanced Mathematics and Statistics « Total Marks — 60

« All questions are compulsory
Section II
« English Language Skills
+ Quantitative Aptitude and Logical
Reasoning
« Analytical Skills
« Data Interpretation

Round 2: Subject Knowledge Interview
Questions from Accountancy, Mathematics and Statistics (Portions from Class 11 and 12 syllabus)

Round 3: Personal Interview with candidates and Document Verification
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St. Joseph's College of Commerce
- (Autonomous) —
163 Brigade Road, Bengaluru, Karnataka - 560 025.

APPLY NOW‘



