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St. Joseph’s College of Commerce (SJCC) formerly a part of St. Joseph’s College, established in the
year 1882, is managed by the Bangalore Jesuit Educational Society (BJES). The Commerce
Department was established in the year 1949 and it became an independent college with its own
building in Brigade Road in the year 1972. 

The college has in its Vision a model for higher education which encourages individuals to dream of
a socially just world and in its Mission a strategy to empower individuals in realizing that dream,
With an objective of imparting quality education in the field of Commerce and Management, the
college has been innovating in all aspects of higher education over a long period of time. These
innovations were further bolstered with the granting of autonomous status to the college by UGC in
September 2005. From then on, the college has taken a lead in reforming curriculum and syllabus,
examination and evaluation pattern, and teaching and learning methods through the Board of
Studies, the Academic Council and the Governing Council composed of eminent academicians,
industry representatives and notable alumni. 

The college has undergone four cycles of NAAC accreditation starting from the year 2000 in which it
secured ‘five stars’, next in the year 2007 an ‘A’ grade, in the year 2012 again an ‘A’ grade and
recently in February 2021 an ‘A++’. It is one of the very few institutions in the country to have
secured A++ grade in the fourth cycle under the Revised Accreditation Framework (RAF) and the
first college in Karnataka to do so. The college was declared as a ‘College with Potential for
Excellence’ in the year 2010. In 2011, SJCC was recognized as a Research Centre by Bangalore
University. The college has consistently been ranked among the top 100 colleges in the country by
the National Institutional Ranking Framework (NIRF), Ministry of Education, Government of India,
since its inception in 2017.

The college offers diverse programmes in Commerce and Business Administration faculties. Under
the faculty of Commerce, it offers B. Com (Regular), B. Com (Professional - International Accounting
and Finance), B. Com (BPM - Industry Integrated), B. Com (Analytics), B. Com (Professional -
Strategic Finance), M. Com (Finance & Taxation/ Marketing & Analytics), M. Com (International
Business) & M. Com (Financial Analytics). Under Business Administration, it offers BBA (Regular),
BBA (Entrepreneurship) and BBA (Professional - Finance and Accountancy), B.A. and B.Sc. were the
two new programmes introduced in the academic year 2022-23. The college also offers five one-year
Post Graduate Diploma programmes. 

About the Institution 
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Vision, Mission, and Motto

“Fide et Labore,” meaning “Faith and Toil.”
Faith is the commitment to God and fellow
beings while Toil represents hard work.

St. Joseph’s College of Commerce seeks to be a
place where academic excellence goes with the
cultivation of virtue, and where a community
is formed which sustains men and women in
their education and their conviction that life is
only lived well when it is lived generously in
the service of others.

 To create a just, secular and democratic society,
especially in the service of the poor, the
oppressed and the marginalized.

Vision

Mission

Motto
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Our B.Com Programmes

The B.Com Department of St. Joseph's College of Commerce has efficiently streamlined all its courses
to reflect an interdisciplinary approach to understanding the contemporary business environment. Its
aim is to construct a strong foundation in core subjects such as Accounting, Taxation, Economics,
Statistics and Auditing along with a choice of Cost Accounting, Finance, Business Analytics,
Marketing and Human Resources, studied in the fifth and sixth semester. The courses are
challenging, yet, rewarding for students with high aspirations. Our students have been sought after
by employers for their excellent knowledge, skills and attitude, giving them an edge over their peers
from other institutions



About the Programme 
The program aims to provide students with
both conceptual knowledge and practical
application skills in the field of Commerce. 

It offers comprehensive exposure to various
areas of business, equipping students to meet
the demands of Commerce, Trade, and
Industry. Emphasis is placed on enhancing
analytical and decision-making abilities,
while also laying a strong foundation for
those aspiring to pursue professional
programs such as CA, ICWAI, ACS, CFA, and
MBA. 

The curriculum is designed to help students
acquire the necessary skills and competencies
to secure successful careers and job
placements. 

Additionally, it encourages the development
of entrepreneurship and managerial skills,
empowering students to effectively establish
and manage their own business ventures.
Ultimately, the program strives to nurture
ethical business professionals with a broad,
interdisciplinary understanding of the
business world. 

  
Shift I: 7.00am onwards
Shift II: 11:00 am onwards

  
Timings :



Objectives of the B.Com (Regular)
Programme

To facilitate the acquisition of knowledge and application skills in the domain of
commerce studies and business process management

To facilitate students with skills and abilities to become competent and
competitive to be assured of good careers and job placements.

To develop entrepreneurship and managerial skills in students to enable them to
establish and manage their business establishments effectively.

To develop ethical business professionals with a broad understanding of business
from an interdisciplinary perspective.

To cultivate an understanding of ethical considerations in business and
commerce

To acquire knowledge and skills necessary for pursuing professional certifications such
as Chartered Accountancy (CA), Cost and Management Accountancy (CMA), and
Chartered Financial Analyst (CFA).



 The Programme is
taught by faculty who
would be trained by
these industry experts.
The faculty would
undergo several “Train
the trainer” initiatives
for this purpose.

The Programme is
taught by faculty who
would be trained by

these industry experts.
The faculty would

undergo several “Train
the trainer” initiatives

for this purpose.

Programme Highlights

The exclusive feature of this
Programme is the integration of
subjects specially prepared by
industry experts to incorporate the
implementation of analytical and
decision-making skills.

Student seminars, workshops and
conferences are organized through
the even and odd semesters, with
guest speakers who have experience
in the contemporary business
ecosystem.

Students connect meaningfully with
the working world through regular
field trips. These visits provide
students a thorough understanding of
business skills and cultural education
to make a mark in the industry.

The Programme is taught by faculty
who would be trained by these
industry experts. The faculty would
undergo several “Train the trainer”
initiatives for this purpose.



The syllabus of the programmes are regularly scrutinised during the Board
of studies meetings held twice a year. The Board of studies will comprise of
members from faculty, subject experts and industry experts, who will
provide insight and suggest the new additions to be made to the syllabus

 Web based learning – Trained faculty 
 Role Play and practical assignments 
 Guest lectures and seminars from Resource Persons from Industry
 Case study and presentations 
 Panel discussions and symposiums
 Continuous evaluation through Internal Assessments

        and End Semester Examination 

Teaching Pedagogy at SJCC

Curriculum Updates

Financial Accounting
Corporate accounting
Cost Accounting
Financial Management
Marketing
Human Resources Management
Company Law
Income Tax
Goods & Services Tax
Auditing

Curriculum Highlights



Social Concern
St. Joseph’s College of Commerce is committed to serving others and
follows Jesuit principles. The college engages in outreach programs to
support socially and economically deprived individuals and communities,
promoting equality and opportunities for all. Different associations
coordinate educational programs, skill building workshops, and
awareness campaigns.

Why study at St. Joseph’s College of Commerce? 

Academic Excellence
 St. Joseph’s College of Commerce emphasizes academic excellence,
aesthetic sensibilities, and ethical engagement. The faculty guides and
empowers students to cultivate critical thinking, imaginative powers,
and clear expression. The supportive environment inspires students to
pursue excellence, unlocking their full potential and fostering a love for
lifelong learning.

 Character Formation
St. Joseph's College of Commerce considers spiritual and moral
values as essential for lifelong development. The institution fosters
character formation and offers curricular and extracurricular
activities that encourage students to deepen their understanding of
their religion while also respecting other faiths

The College aims at the holistic formation of students, helping them to
become women and men imbued with a spirit of excellence and an
abiding concern for others. We believe in the three intertwined goals, of
Academic Excellence, Character Formation and Social Concern that shape
individuals to become “women and men” for the larger society



At its core, ComVerse encourages students to explore commerce beyond textbooks—by
engaging in debates, panel discussions, business simulations, and creative events that challenge
conventional perspectives. The association emphasizes the importance of informed
communication, persuasive expression, and intellectual curiosity, all of which are essential
skills for tomorrow’s business leaders. From orientation sessions like Ice Verse to flagship
events such as Cinephile, ComVerse uses innovative formats—ranging from improv and group
activities to case studies and cinema-based simulations—to make learning interactive, relevant,
and enjoyable.

ComVerse is a student-led association that brings together the worlds of
commerce and conversation. Designed to enhance critical thinking, public
speaking, and commercial awareness, ComVerse provides a dynamic
platform for students to engage with real-world business topics through
dialogue, creativity, and collaboration.

ComVerse

ComUnity, is a student-led association committed to fostering connection,
collaboration, and a strong sense of belonging among students. It serves as
a platform that encourages peer engagement, leadership, and holistic
development through inclusive and impactful initiatives.

With a focus on creating meaningful experiences, ComUnity organizes a diverse range of
events—from interactive social gatherings to intellectually enriching simulations—that help
students build relationships, develop skills, and grow in confidence. Events like Blend, Zest,
₹isk, and Dalal Street reflect the association’s dynamic approach to student involvement and
community building. Led by a dedicated team of students, ComUnity is a space where voices
are heard, talents are nurtured, and individuals come together to form a vibrant and united
student body

ComUnity

Colosseum is a commerce-focused student association that brings
academic concepts to life through dynamic, real-world applications. The
association is committed to fostering intellectual engagement by
encouraging students to explore current economic developments, industry
strategies, and business challenges through structured presentations, case
studies, and competitive events.
With a strong emphasis on critical thinking, collaboration, and communication, Colosseum
provides students with the tools and opportunities to enhance their understanding of
contemporary commerce beyond the classroom. Events like Logistician, which focuses on
supply chain innovation, and regular knowledge-sharing sessions, reflect Colosseum’s mission
to bridge theory with practice. By empowering students to research, present, and participate in
industry-relevant dialogues, Colosseum cultivates a generation of confident, informed, and
industry-ready individuals.

Colosseum

Department Associations



MRF is a student-led association that cultivates a strong foundation in
academic research, critical inquiry, and analytical thinking. Through
guided mentorship and structured workshops, MRF empowers students to
explore contemporary issues in commerce and economics with depth and
originality. The association provides a platform for students to research,
write, and present papers across diverse disciplines—sharpening their
academic
rigor and preparing them for higher studies and evidence-based careers. Flagship events like
Rendition showcase the forum’s commitment to fostering a research culture within the
undergraduate community.

Mainframe Research Forum (MRF)

lakshya is a socially conscious student association that encourages
students to view commerce as a tool for sustainable change. By merging
business thinking with social responsibility, the association creates
platforms for students to engage with real-world issues such as
environmental sustainability, ethical business, and community.

Lakshya

development. Through thought-provoking events like Bid and Build—where participants
develop sustainable business models based on strategic bidding—Lakshya challenges students
to think beyond profit and innovate for purpose. It inspires a generation of socially aware
leaders who aim to make a lasting difference through informed, ethical decision-making.

Pen & pixel is a newly formed student association that blends the power of
journalism and digital creativity. Created through the merger of B.Com
Newsroom and TechAlly, the club brings together storytelling, content
creation, and technological skills under one platform.

Pen & Pixel

 It provides students with opportunities to explore writing, design, media production, and
digital communication—empowering them to inform, engage, and inspire through both words
and visuals. Pen & Pixel aims to foster a new generation of student communicators who are not
only skilled in expression but also equipped with the digital tools of the future.



Department Activities 



Internship 
The college enhances classroom learning through mandatory corporate and social
internships. Internships have been instrumental in helping students understand
organisational structures and work environments. Experience and professional
networking attained through internships often open up opportunities in placements,
research, and entrepreneurship. Mandatory social internships with NGOs and other
organisations expose students to diverse socio-economic conditions and challenges
faced by members of different communities. These experiences foster empathy,
cultural sensitivity, and social justice. Thus, internships equip students with
professional aptitude, and social responsibility.

Career Path 
The dynamic curriculum at SJCC aims at preparing students for pursuing diverse
career opportunities. In this regard, the institution conducts regular training and
exposure sessions in collaboration with reputed organisations. The college also
organises regular career counselling sessions, where students interact with
experienced professionals from distinct fields of work. The programme offers a
robust foundation in accounting and finance, thereby enabling students with the vital
skillsrequired to pursue professional programmes such as CA, ICWAI, ACS,CFA and
MBA.

Placement 
SJCC has an adaptive placement cell to cater to the career related needs of the student
community. The placement cell regularly arranges sessions on career guidance,
recruitment training, mock interviews, and aptitude tests, grooming students to
confidently step into the world of work. Top firms like KPMG, EY, DELOITTE,
NORTHERN TRUST visit our campus for recruitment.



Placement Opportunities 

Collaborations

Placement Opportunities



Admission process

 BACHELOR OF COMMERCE (REGULAR) 

B.Com (Regular)
Application for

click here to apply

ADMISSION PROCESS :

Admission will be done on the basis of merit (i.e marks obtained in the qualifying exam).
 The applicants should submit the marks obtained in the qualifying exam with 2 days of
declaration of the results by the respective boards. Day 1 being the date of board result
announcement.
Day 1- the date of board result announcement.
Check the college website or notice board for further information.
The provisional list of candidates and the schedule of the interview 

       will be available on the website.
 Provisionally selected candidates will be intimated through applicant login/ E-mail aswell.

Mandatory eligibility for the programme is a pass at the +2 level (ISC / CBSE / Karnataka PU
Board / other State Boards) in any stream of Commerce & Science ( Specifically with Mathematics
/ Statistics) from any recognized boards from India or abroad.

ELIGIBILITY :


