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St. Joseph’s College of Commerce
(Autonomous)
Affiliated to Bengaluru City University

St. Joseph’s College of Commerce (SJCC) was formerly a part of
St. Joseph’s College, established in the year 1882. The Commerce
Department was established in the year 1949 and it became an
independent college with its own building in Brigade Road in the
year 1972.

The college has in its Vision a model for higher education which
encourages individuals to dream of a socially just world and in its
Mission a strategy to empower individuals in realizing that dream.

With an objective of imparting quality education in the field of
Commerce and Management the college has been innovating in all
aspects of higher education over a long period of time. These
innovations were further bolstered with the granting of autonomous
status to the college by UGC in September 2005. From then on,
the college has taken a lead in reforming curriculum and syllabus,
examination and evaluation pattern and teaching and learning meth-
ods through the Board of Studies, the Academic Council and the
Governing Council comprising of eminent academicians, industry
representatives and notable alumni.

The college has undergone four cycles of NAAC accreditation
starting from the year 2000 in which it secured ‘five stars’, next
in the year 2007 an ‘A’ grade, in the year 2012 again an ‘A’ grade
and recently in February 2021 an ‘A++’. It is one of the very few
institutions in the country to have secured A++ grade in the fourth
cycle under the Revised Accreditation Framework (RAF) and the
first college in Karnataka to do so. The college was declared as a
‘College with Potential for Excellence’ in the year 2010. In 2011
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SJCC was recognized as a Research Centre by Bangalore Univer-
sity. The college has been ranked 93rd in the National Institutional
Ranking Framework (NIRF) ratings of Ministry of Education,
Government of India, in 2022 and it has been the only institution
from Karnataka to make it consistently to the top 100 in the coun-
try.

OBJECTIVES OF THE M.COM PROGRAMME

1. Choice Based Credit System is followed for the M.Com
Programme with Cumulative Grade Point Average for Evalua-
tion.

2. Specialization is available in Finance, Taxation, Human Re-
source, and Business Administration with PGD.

3. Inbuilt provision for on the job training for those who intend to
pursue a career in teaching and other sectors.

4. Focus on preparing professionals for financial analysis, research
orientation, investment and risk management, financial manage-
ment including derivatives, hedge funds and debt funds.

5. Provisions to pursue certificate course in soft skill training, com-
petitive exams and personality grooming programmes.

6. Students will have compulsory research backed paper presenta-
tion in state level and national level seminars, research projects,
corporate internships, teaching practice and dissertation.

7. The programme has inbuilt provisions to learn a skill based
course based on their specializations.

I. ELIGIBILITY FOR ADMISSION:

Admission Requirement and Admission test:

Candidates who have passed B.COM or BBM/BBA of any recog-
nized university and have secured at least 50% of mark in the ag-
gregate of all core papers/courses studied in the qualifying

SJCC/M.Com - 1 &II Sem/P-3
[Type here] [Type here] [Type here]



examinations are eligible for admission into this course.
Admission will be based on an entrance test conducted by the
college. Marks scored at the test and qualifying examination will
be considered for final selection.

II. DURATION OF THE PROGRAMME:

The programme of the stu dy is 2 years of four (4) semesters. A
candidate shall complete his/her degree within four (4) academic
years from the date of his/her admission to the first semester.

HI.MEDIUM OF INSTRUCTION:
The medium of instruction shall be English.
IV. ATTENDANCE:

A student shall be considered to have satisfied the requirement
of attendance for the semester, if he/she has attended not less
than 75% in aggregate of the number of working periods in each
of the courses compulsorily.

A student who fails to complete the PROGRAMME in the
manner stated above shall not be permitted to take the end se-
mester examination.

M.COM PROGRAMME MATRIX, PROGRAMME
STRUCTURE AND SEMESTER SCHEME OF
EXAMINATION:

Refer pages 7 to 9

V. TEACHING AND EVALUATION:

M.Com/MBA/MFA/MBS/Ph.D graduates with
B.Com/BBA/BBS as basic degree from a recognized university
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VI

are only eligible to teach and evaluate the courses including part-
B courses of I and II semesters

EVALUATION SYSTEM:

Evaluation for PG programme consists of two components, viz.
Continuous Internal Assessment (CIA) and End Semester Exam-
ination (ESE) with the weightage of 30% and 70% respectively.

Continuous Internal Assessment (CIA) includes a centrally orga-
nized MID-TERM Test for 20 marks and other exercises admin-
istered by the teacher such as Surprise test / quiz / business case
analysis/ Assignment / Presentation/ Research Project/ Research
article/ Seminar etc. for an aggregate of 10 marks. Each teaching
faculty is required to maintain a record of the Continuous Internal
Assessment (CIA). Under the PG programme, a student must
score a minimum of 12 marks through CIA.

The End Semester Examination will be conducted at the end of
each semester. The duration and maximum marks for the End
Semester Examination is 3 hours and for 70 marks.

VII. MINIMUM FOR A PASS:

A PG student has to get a minimum of 40% marks in the ESE
(28 on 70) and 40% aggregate in CIA & ESE (40 on 100) for a
pass in each course. The minimum SGPA to qualify for the
M.Com degree is 5.00 and a pass in all courses.

VIII.CLASSIFICATION OF SUCCESSFUL CANDIDATES:

Grading System for Choice Based Credit System (CBCS) — The
College adopts a ten point grading system. The modalities and
the operational details are as follows:
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Credits — Credits are assigned to courses based on the following
broad classification

Instruction .
Course Category hours/week Credits
Major Core 4 hours 4
Allied Required 3 hours 3
Alheq Optional/  Open 3 hours 3
Elective
Graded Courses 2hours 1

Grade points — The papers are marked in a conventional way for
100 marks. The marks obtained are converted to grade point ac-
cording to the following table. If a student is absent for the paper
the grade point assigned is 0.

9 | 85 75 65 55 | 50 | 45

% 95- | 0 | s0- | P f70- | feo- |27 |27 | | 40- | Below
Marks | 100 | g, |20 |84 |59 [74 |40 |64 |50 |54 |0 |44 |40
Grade 116 195|9 |85 |8 |75 |7 |65 |6 |55|5 |45 |o
Points

The semester grade point average (SGPA) - is the sum of the
product of the credits with the grade points scored in all courses
divided by the total credit of Part A and Part B in the semester.
SGPA = Y Credits x Grade Points / Total Credits Minimum
SGPA for a pass is 5.

If a student has not passed in a course or is absent then the SGPA

is not assigned.

The cumulative grade point average (CGPA) - is the weighted

average of all the courses undergone by a student over all the six
semesters of a PROGRAMME.
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CGPA =} Total credits in the semester x SGPA / Total credits
of the PROGRAMME. SGPA and CGPA will be rounded off to
two decimal places. Interpretation of SGPA/CGPA/ Classifica-
tion of final result for a PG PROGRAMME.

v. Interpretation of SGPA/CGPA/ Classification of final result for

SGPA/CGPA/
Course Grade Grade | Result/Class Description
Point
9.00 —10.00 O Outstanding
8.00-8.99 A+ First Class Exemplary
7.00 —7.99 A First Class Distinction
6.00 — 6.99 B+ First Class
5.50-5.99 B High Second Class
5.00-5.49 C Second Class
4.00 — 4.99 P Pass Class
Below 4 RA To Re-Appear

IX. PATTERN OF QUESTION PAPER:

Question Paper Pattern: (3 Hours duration, Max. Marks: 70)

Section A Analytlcal ques- | 5 ma‘rks x 4 20 Marks
tions questions
Section B | Essay questions 12 mgrks x3 36 Marks
questions
Compulsory
Section C | questions/Case 14 mgrks x1 14 Marks
question
study
Total 70 Marks
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X. TEACHING PRACTICE AND SUMMER CORPORATE
INTERNSHIP:

As part of the curriculum, the M.Com Regular and IB students
can take up either a corporate internship of eight weeks during
their II semester summer break or can take up 60 hours of
Teaching Practice alongside regular classes during their III
semester for undergraduate courses. The progression of the
corporate internship/ teaching practice is supervised and
evaluated by an internal guide allocated by the college.

The student will report to the internal guide once/twice a
month, thus enabling the tracking of learning and work pro-
gress of the student.

Each candidate shall submit a comprehensive Intern-
ship/Teaching Practice Report at the end of the stipulated term.
Based on the performance of the student the internal guide will
assign marks out of 100 for the performance of the student
during the internship/teaching practice. The guides will fill out
a Matrix based Evaluation form consisting of various criterion
spread across academic, inter-personal and soft skill charac-
teristics expected of an employee by an organization.
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M.COM PROGRAMME STRUCTURE PROGRAMME MATRIX

Content | I I I IV Total
ACADEMICS
* Financial Repf)mng' & Analysis e Cost Management e Project Appraisal & Fi-
e Advanced Financial Manage- . .
Major core ment e Business Ethics & Cor- nance . .
. . . porate Governance e Company Legislations & | ® (Dissertation)
e International Business Environ- R .
e International HRM Compliance
ment
. . e QT &OR
Allied Required ° iusmes; Il\lzfogmgtlf n System e Managerial Economics *  Bank Management ¢ Business Policy & Strate-
* Research Methodology gic Management
Major Optional NA NA Elective Paper I, IT & 111 Elective Paper IV, V & VI
Allied Optional 3 Hrs /3 Credits (as per list given 3 Hrs /3 Credits (as per list | )
below) given below
TOTAL 21 Cr 21 Cr 23 Cr 23 Cr 88
11 SKILL ORIENTED/VALUE ADDED PROGRAMMES
QT and LR 1Cr 1Cr - -
Ana.1y51s of Curr;nt 1Cr 1Cr ) }
Business and Economics
SPSS / Statistical pack- ) ) 1cCr )
ages
Teaching Practice / Cor-
. - - 1Cr -
porate Internship
Mgnagenal Communi- 1Cr ) 1Cr }
cation
TOTAL 3Cr 2 Cr 3Cr - 8
III EXTENSION ACTIVITIES, CO-CURRICULAR & OTHERS
Extension/Extra Curric- L Cr LCr
ular & Others
TOTAL - 1Cr - 1Cr 2
GRAND TOTAL 24 Cr 24 Cr 26 Cr 24 Cr 98
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M.COM PROGRAMME STRUCTURE

(For I & IT Semesters) SEMESTER SCHEME OF EXAMINATION

CORE COURSES
SEMESTER -1
Hours Marks Total
Course Code | Title of the Paper | per CIA | ESE | Marks Credits
week
p115sMC 101 | Financial Reporting | 30 | 70 | 100 4
& Analysis
p115MC 102 | Advanced Finan- |, o fa0 g0 1 00 4
cial Management
International
P115 MC 103 | Business Environ- 4 30 70 100 4
ment
Business Infor-
P115 AR 101 . 3 30 70 100 3
mation System
P118 AR 102 | Research Method- |- 5 30 | 70 | 100 3
ology
TOTAL 18 150 | 350 500 18
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SEMESTER - I1

Course Code | 1itle of the Pa- HO:rI'S s Total | - gits
per Wlf)eek CIA | ESE | Marks

P115MC 201 | €Ot Manage- | 30 | 70 | 100 4
ment
Business Ethics &

P115MC 202 | Corporate Govern- 4 30 70 100 4
ance
International Hu-

P115MC 203 | man Resource 4 30 70 100 4
Management
Quantitative

PI16 AR 201 | rechnmiques &5 35 1 90 | g9 3
Operations  Re-
search

P115 AR 202 | Managerial Eco- 3 30 | 70 | 100 3
nomics

TOTAL 18 150 | 350 500 18
CIA — Continuous Internal Assessment
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M.COM PROGRAMME STRUCTURE (for I & II Semesters) SEMESTER SCHEME OF

EXAMINATION
ALLIED OPTIONAL
SEMESTER -1
Mark | Total .
Course Code | Title of the Paper He(i'uvl;iek S Marks Credits
P CIA |ESE
P119 AO 114/ | Environmental Management /
P121 AO 115/ | Human Rights & Challenges / 3 30 70 100 |3
P121 AO 116 | Positive Psychology
TOTAL 3 30 70 100 |3
SEMESTER - 11
. Hours | Mark
Course Code Title of the pe(i'u i i Total Credits
Paper CIA | ESE | Marks
week
Creative  Dra-
matics/Technol-
P118 AO 211/ | ogy & Opera-
PG21AQO218/ | tions Strat- 3 30 70 100 3
PG21AO219 | egy/Managing
Service Opera-
tions
TOTAL 3 30 70 100 3

CIA — Continuous Internal Assessment
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M.COM PROGRAMME STRUCTURE (for I & II

Semesters) SEMESTER SCHEME OF EXAMINATION

GRADED COURSES (VALUE ADDED COURSE)

SEMESTER -1
Course Code Title of the He(;'urs e Total Credits
Paper P CIA | ESE | Marks
week
Managerial
P115 MCE 101 | Communication - 2 - - - 1
I
Analysis of
P115 ACBE 101 | CUentBusiness | p : I
and Economics —
I
Quantitative
Techniques and
P115 QTLR 101 Logical Reason- 2 - - - 1
ing- [
TOTAL 6 - - - 3
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SEMESTER - 11

Hour Marks .
Course Code | Title of the Paper | s per Total | Credi
CIA | ESE | Marks ts
week
Analysis of Cur-
P115 ACBE 201 | o™ 2 | - | - . I
Business and
Economics — II
Quantitative
Techniques and
P115 QTLR 201 | Logical Reason- 2 - - - 1
ing-
11
P115 EA 201 Extension Activity 2 - - - 1
TOTAL 6 - - - 3
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Outcome Based Education (OBE)

M.Com (Finance & Taxation)
PROGRAMME EDUCATIONAL OBJECTIVES

After undergoing the M.Com (Finance & Taxation) Programme, the student will be able to:

1. Attain higher levels of proficiency for a successful career in commerce, the industry and entre-
preneurship with adequate theoretical knowledge about the core and domain disciplines.

2. Demonstrate requisite competency to pursue higher studies, research, life-long learning for con-
tinuous growth and development in the chosen profession.

3. Adapt to a rapidly changing environment with newly learnt and applied skills, become socially
responsible and value driven citizens, committed to sustainable development.

PROGRAMME OUTCOMES

At the end of the M.Com (Finance & Taxation) Programme, the student will be able to:

PO1: Disciplinary and Inter - disciplinary Knowledge
Demonstrate the understanding of relevant business, management and organization knowledge, both
academic and professional, in line with industry standards.

PO2: Decision making competency

Apply underlying concepts, principles, and techniques of analysis, both within and outside the dis-
cipline to generate all the possible solutions and picks one that shows their understanding of the
problem and the outcomes.

PO3: Integrated problem-solving and Research

Analyze how parts of a whole interact with each other to produce overall outcomes in complex sys-
tems by analyzing key managerial issues in a particular industry or company and propose appropriate
managerial solutions to the situation.

PO4 Critical thinking competency

Evaluate evidence, arguments, claims and beliefs by using right type of reasoning as appropriate to
the situation and Analyze how parts of a whole interact with each other to produce overall outcomes
in complex systems.

POS Creative thinking competency
Develops, implements and communicates new and worthwhile ideas using both incremental and rad-
ical concepts to make a real and useful contribution to their work.

POG6: Usage of Modern Technology and Tools
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Use tools and technologies of digital nature, communication/networking tools and social networks
appropriately to access, manage, integrate, evaluate and create information to successfully function
in a knowledge economy.

PO7 Leadership and team work
Develop a vision, translate that vision into shared goals, and effectively work with others to achieve
these goals.

PO8 Ethical Conduct & Sustainability Practices
Act responsibly and sustainably at local, national, and global levels

PO9 Collaboration & Networking Competencies
Work collaboratively and respectfully as members and leaders of diverse teams.

PO10 Self-directed and Life — Long learning
Establish goals and monitor progress toward them by developing an awareness of the personal, en-
vironmental and task-specific factors that affect attainment of the goals.

PROGRAMME SPECIFIC OUTCOMES

PSO11 Cross-Disciplinary Integration and Strategic Perspective

Create alternative solutions for business issues and develop systems and processes that meet the
specified needs of business for appropriate consideration for social, cultural, economic and environ-
mental issues and challenges.

PSO12 Entrepreneurial perspective
Develop, to organize and to manage a business venture along withany of its risks. (Sustainable busi-
ness Models)
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P115 MC 101: FINANCIAL REPORTING AND ANALYSIS
COURSE OBJECTIVES:

1. To orient the students about annual report and financial statements.

2. To impart knowledge on reporting of financial information in statements in adherence to the manda-
tory requirement.

3. To make understand the disclosure requirements for enabling eliciting of information for decision
making.

4. To impart skill on analysing financial statements.

Module 1:
ORIENTATION TO ANNUAL REPORT AND FINANCIAL STATEMENTS

Annual Report — Contents of Annual Report and Purpose of each item; Financial Statements - Meaning,
Purpose and Format of Income Statement, Balance Sheet and Notes to Accounts IND AS per Schedule
III of Companies Act, 2013;

Environmental Reporting and Corporate Social Reporting.

Module 2:
ACCOUNTING CONCEPTS, CONVENTIONS AND STANDARDS -1

Accounting Concepts: Income Statement Concepts and Balance Sheet Concepts; Accounting Conven-
tions.

Accounting Standards: Accounting Standard (IND AS) 1 — Presentation of financial statements, (IND
AS) 2-_Inventories, (IND AS) 8- Policies, Changes in Accounting Estimates and Errors, (IND AS )10
Events after the Reporting Period, (IND AS) 16 Property, Plant and Equipment, (IND AS) 18 Revenue.

Module 3:
ACCOUNTING CONCEPTS, CONVENTIONS AND STANDARDS -1I

(IND AS) 21- Effects of changes in Foreign Exchange, (IND AS) 23 Borrowing Costs, (IND AS) 24-
Related Party Disclosures, (IND AS) 17 Leases, (IND AS) 33- Earnings Per Share, (IND AS) 12
Income Taxes, (IND AS) 34 — Interim Financial Reporting, (IND AS) 38- Intangible assets, (IND AS)
36 - Impairment of assets, (IND AS) 37 - Provisions, Contingent Liabilities and Contingent assets, (IND
AS) 40- Investment Property,
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http://www.mca.gov.in/Ministry/notification/pdf/AS_2.pdf
http://www.mca.gov.in/Ministry/notification/pdf/AS_18.pdf
http://www.mca.gov.in/Ministry/notification/pdf/AS_20.pdf
http://www.mca.gov.in/Ministry/notification/pdf/AS_26.pdf
http://www.mca.gov.in/Ministry/notification/pdf/AS_28.pdf
http://www.mca.gov.in/Ministry/notification/pdf/AS_29.pdf
http://www.mca.gov.in/Ministry/notification/pdf/AS_13.pdf

Module 4:
Ind IND AS AND IFRS

Implementation and Applicability in India, List of Ind IND AS [Indian Accounting Standards] issued on
date - International Accounting in Current Scenario — List of International Financial Reporting Standards.
Difference between Companies Accounting Standard Rules, 2006 and IND IND AS.

Module 5:
ANALYSIS OF FINANCIAL STATEMENTS

Meaning and Purpose of Financial Statement Analysis; Tools and Techniques of Financial Statement
Analysis — Ratio Analysis, Cash Flow Analysis, Prospective Analysis.

BOOKS FOR REFERENCE :

1. Wild, Subramanyam and Halsey, “Financial Statement Analysis”, Tata Mc Graw Hill
2. Vijaykumar M P, “First Lessons in Financial Reporting”, Snow White.
3. Vijaykumar M P, “First Lessons in Accounting Standards”, Snow White.
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P115 MC 102: ADVANCED FINANCIAL MANAGEMENT

COURSE OBJECTIVES:
The students should be able to

Explain the Role of Financial Manager in the present state of Affairs.

Design an optimum Capital structure that minimises the overall Cost of Capital
Calculate Risk and Return of portfolio by using CAPM.

Evaluate Investment Decision by using Capital Budgeting Technique under Risk and Un-
certainty.

5. Examine the extent to which Capital Markets are efficient and its implications on the
role of Capital Market in Merchant Banking.

N~

Module 1:

Management Function — The nature and purpose of financial management, financial objec-
tives and relationship with corporate strategy, Stakeholders and impact on corporate objec-
tives, Financial and other objectives in not-for —profit organizations. Financial Management
Environment — The economic environment for business, the nature and role of financial mar-
kets and institutions, the nature and role of money market.

Time value of Money — present value, future value, discounting, compounding and annuity.

Module 2:

Source of Finance- Sources of, and raising business finances, Estimating the cost of capital,
Sources of finance and their relative costs, Capital Structure theories and practical consider-
ations, Finance for small and medium sized entities.

Module 3:

Risk and Return- Capital market theory — single asset and expected return and risk, portfolio
theory and assets pricing models — 2 assets case, minimum variance portfolio, efficient port-
folio and mean variance criterion, capital asset pricing model (CAPM), beta estimation and
cost of equity.

Module 4:

Investment Appraisal Techniques: capital budgeting and its importance in decision making,
estimating cash flows, techniques of investment appraisal - NPV, IRR. Allowing for inflation
and taxation in investment appraisal. Projects with different lives, investment timing and du-
ration, Risk analysis in capital budgeting.
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Module 5:

Capital Markets in India & Capital Market Efficiency— introduction, capital market effi-
ciency, forms of capital market efficiency, primary and secondary markets in India, role of
capital markets in merchant banking.

COURSE OUTCOMES:
After completion of the course the students will be able to

[ustrate the Role of Financial Manager in the present state of Affairs.

Plan for an optimum Capital structure that minimises the overall Cost of Capital
Compute Risk and Return of portfolio by using CAPM.

Examine Investment Decision by using Capital Budgeting Technique under Risk and Un-
certainty.

5. Relate the extent to which Capital Markets are efficient and its implications on the role
of Capital Market in Merchant Banking.

el

BOOKS FOR REFERENCE:

. Prasanna Chandra, Financial Management, TMH

. Khan and Jain, Basic Financial Management, TMH

S Bhat, Financial Management, EB

James Van Horne and John Wachowicz, Financial Management, Pearson
Brigham & Houston, Fundamentals of Financial Management, Thomson
Paresh P Shah, Financial Management, Biztantra

Prasanna Chandra, Fundamentals Financial Management, TMH

John Wild, Subramanyam & Robert Halsey, Financial Statement Analysis, TMH

o N Ok W~
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P115MC103- INTERNATIONAL BUSINESS ENVIRONMENT
COURSE OBJECTIVES:
The students should be able to

1. Describe the drivers of International Business in the context of Theories of International
Trade and Globalisation.

2. List the variables that influence International Business decisions in the context of Interna-

tional Business Environment.

Examine the forms of International Trade and its implications on International Business.

Evaluate the Role of International Bodies in promoting the trade and Development of a

country (s) in the context of Free Trade and Protection Regime.

5. Identify the methods of International Payment under FEMA Double Tax Agreement and
FDI Laws and Regulations.

RS

Module 1:

Nature of International Business (IB) - Drivers of International Business, Comparison of 1B
and Domestic Business, Routes of globalization, Players in International Business. Theories of
international trade, Concepts on international trade: classical, factor endowment factor price
equalization terms of trade, new trade theories.

Module 2:

International Business Environment - Unipolar world: US hegemony over the global econ-
omy - The global economic performance: The US slowdown — The recession in the Japanese
Economy

Socio-cultural environment, Significance, Religion, Language, Education, Aesthetics, Atti-
tudes, Culture, Cross cultural literacy, Managing Diversity, Strategy , Compatibility, Social
Responsibility of Business.

Module 3:

Trade — Licensing, Franchising, Joint Ventures, Electronic Commerce — International Sale
Contracts — Imports — Exports — Customs — International Carriage — Restrictions in trade —
Dispute resolution mechanisms.

Module 4:

Trade and Development - Developing Countries Free Trade Versus Protection Debate, Quota

Tariff other Methods of Restricting Trade , an overview of Gains from Trade, FDI, MNC, FII-

Labour Migration, Outsourcing Technology Transfer International Cartel, Need and Problems
SJCC/M.Com - 1 &II Sem/P-21
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Trade Liberalization — Process of Globalization. overview and Principles of GATT, WTO.
Provisions AGRI, MFA, TRIMS TRIPS, GATS, Relevance to Developing Countries. Trading
Blocks: Impacts — Levels of Integration Agreements on Subsidies and Countervailing Measures
(SCM)- Anti-Dumping Measures-

Module 5:

International Payment Mechanisms — Letters of Credit (LC) — DA — DP (UCPDC & URC
of ICC) — FEMA — Double Taxation Agreements (DTA) — FDI — Laws and Regulations.

COURSE OUTCOMES:
After completion of the course the students will be able to

1. Iustrate the drivers of International Business in the context of Theories of International
Trade and Globalisation.

2. Identify the variables that influence International Business decisions in the context of In-
ternational Business Environment.

3. Compare and Contrast the forms of International Trade and its implications on International
Business.

4. Relate the Role of International Bodies in promoting the Trade and Development of a coun-
try (s) in the context of Free Trade and Protection Regime.

5. Choose the methods of International Payment under FEMA Double Tax Agreement and
FDI Laws and Regulations

BOOKS FOR REFERENCE:

Charles W Hill: International Business, TMH Publishing Company Ltd.

Darrell Mahoney: International Business, Longman, 1998.

Donn Ball &Wendell Mcculloch: International Business, Irwim McGraw Hill, 1999.
John D. Daniels & Lee Radfaugh: International Business, Pearson 2003.

John. J. Wild (et al): International Business, Prentice Hall of India,2003.

Michael Zinkata (et al): Global Business, Dryden Press 1988.

M. Schaffer (et al): International Business Law and its environment, Thomson 2002.
WTO Annual Reports, Geneva.

WTO, Overview of Developments in the International Trading Environments, Annual report
by the Director General WTO, Nov. 22, 2000.

10. International Business Environment — Sundaram & Black — Prentice Hall.

11. World Resources & Trade - Khanna & Gupta.

12. International Trade — Law & Practice — Motiwal&Awasthi.

13. Legal Environment Today — Miller & Roger Leroy.
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P115 AR 101 — BUSINESS INFORMATION SYSTEM
Objectives:

To equip students with knowledge and skills of information system needed to succeed in any
work place. This programme focuses on new generation information system specially e-com-
merce with importance to EDI, EPS, Internet Applications.

Module 1:

Management Information System , Importance of a System & IT — Importance, functions,
characteristics, evolution of MIS, implementation issues, MIS resistance, System approach.
Need for MIS, advantages, disadvantage, Event in MIS, management and Decision-making.
Definition of a system-Types , Establishing the type of Information needed by the management,
Information System (IS) — Data and information, Knowledge, Intelligence, Classification, Com-
ponents , Information Support for Functional areas of Management, Impact of business and In-
formation system, Information technology (IT), IT vs. IT. System Development Life Cycle —
Basics-Methodology-Water fall Approach, Role of Accountants in SDLC.

Module 2:

Information System Audit — Objectives of Information System Audit, Maintenance of System
effectiveness, Ensuring System Efficiency, Information System Audit Approached, Information
System Audit Methodology, Broad Frame Work for Conducting IS Audit- Planning of Infor-
mation Systems Audit.

Module 3:

Communication Technology & Electronic Data Interchange — Telecommunication, Com-
puter Networks, Internet, internet architecture, intranet, extranet. What is EDI -Internet EDI,
Value added networks, Financial EDI,

Module 4:

E-Commerce and Transaction Processing Systems: Evolution — Role- Elements of e-com-
merce application, conceptual framework - categories - e-commerce consumer application. E-
commerce in internet, e-commerce using e-mail, technology behind the web. E-Commerce
framework — E-commerce application framework, Security Techniques for e-com. - Need of
security in e-commerce, Cryptography techniques, digital signatures and certificates, virtual pri-
vate network. Transaction Processing Systems, M Commerce
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Module 5:

Publishing on the Web and Security — Web Publishing, Learning HTML, Multimedia Security
— Security Life Cycle, Information Technology and IT enabled services, SOHO infrastructure,
the BPO and KPO infrastructure

Module 6:

Business Continuity Planning and Disaster Recovery Planning - Meaning-Objectives-Meth-
odology-Eight Phases in Developing BCP-Types of Plans-Threats-Different back up tech-
niques-Alternate Processing Sites.

BOOKS FOR REFERENCE:

1. Agarwala K. N. & Deeksha Agarwala: Business on the Net, Bridge to the online store
front, MacMillan, New Delhi.

Diwan Parag & Sunil Sharma: Electronic Commerce, A Manager Guide to E-Business,
Vanity Books International, Delhi.

Gordan B Davis: Management Information Systems, McGraw Hill International.
Kalakota Ravi & A. B. Whinston: Frontiers of Electronic Commerce, Addison Wesley.
Lauden & Lauden: Management Information Systems, Prentice Hall of India, New Delhi.
Martin J: Management Information Systems, Prentice Hall of India.

Murthy CV S: E-Commerce, Himalaya Publishing House.

Murthy CV S: Management Information System, Himalaya Publications.

O’Brien James: A Management Information Systems, Tata McGraw Hill, New Delhi.

1 0 Sadagopan S: Management Information Systems, Prentice Hall of India.

11. Schneider Gary P: Electronic Commerce Course, Technology Delhi.

12. Watson R T: Electronic Commerce, Strategic Perspective, Dryden Press.

13. Young Margaret Levine: Complete Reference to Internet, TMH.
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P118 AR 102: RESEARCH METHODOLOGY
COURSE OBJECTIVES:
Students should be able to

1. Design review of literature under conceptual framework/ theoretical framework/ chronological
order so as to identify the research gap and question.

2. Choose an appropriate sampling technique for a given study.

3. Differentiate from one to other methods of collecting primary and secondary data for given study
4. Choose appropriate tool of analysis of data for testing of hypothesis.

5. Develop a research report for research article, Project report and Thesis.

Module 1:

Introduction to Research - Research - Meaning, Purpose, Scope, Research approaches, Types of
research, Research process; Literature review — need, sources, taking notes, identification of research
gap, writing a literature review; Research problem — Identification, Selection and Formulation; Re-
search design (Plan) — concepts, meaning, components, process of preparation.

Module 2:

Hypothesis Construction & Samp