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Savings Rate  Frequency  Percentage

Below Rs.50  8  3.2

Rs.51-100
 

174
 
69.3

Rs.101-150
 

32
 
12.7

Rs.151-200

 
21

 
8.4

Greater Than Rs.200

 

16

 

6.4

Total

 

251

 

100.0

Source : Primary data
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S.No

 
Product category

 
Yes

 

No

 

Total
Count

 
%

 
Count

 
%

1
 

Tailoring
 

147
 

58.57
 

104
 

41.43 251

2 Catering 86  34.26  165  65.74 251

3 Ready to Eat Snacks  68  27.09  183  72.91 251

4
 

Handicrafts
 

65
 

25.90
 

186
 

74.10 251

5

 

Papad

 
57

 

22.71

 

194

 

77.29 251

6

 

Milk

 

54

 

21.51

 

197

 

78.49 251

7

 

Pickles

 

52

 

20.72

 

199

 

79.28 251

8

 

Others

 

51

 

20.32

 

200

 

79.68 251

9

 

Cosmetics

 

47

 

18.73

 

204

 

81.27 251

10

 

Agriculture

 

40

 

15.94

 

211

 

84.06 251

11 Fruit and fruit products 35 13.94 216 86.06 251

12 Toys 20 7.97 231 92.03 251

13 Bakery 13 5.18 238 94.82 251

Source : Primary data
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Number of Loans from Banks

 

Frequency Percent

No loan taken
 

39
 

15.5

One Time 68  27.1

Two Time

 
107

 
42.6

Three Time

 

24

 

9.6

Four Times and Greater 13 5.2

Total 251 100.0

  
Source : Primary data
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Present Outstanding to Banks
 

Frequency Percent

None 104  41.4

1-10,000

 
32

 
12.7

10,001-25,000

 

18

 

7.2

25,001-75,000

 

52

 

20.7

75,001 and Greater 45 17.9

Total 251 100.0

Source : Primary data

Purpose

 
Yes

 
Percentage

 
No

 
Percentage

Total 

Count

Household Expenditure 81  32.3  170  67.7 251

Equipment Purchase
 

137
 

54.6
 

114
 

45.4 251

Working Capital

 

112

 

44.6

 

139

 

55.4 251

New Product Introduction 84 33.5 167 66.5 251

Any Other 16 6.4 235 93.6 251

Source : Primary data



Number of 

Products 

Made

 Sales Promotion Expenditure per month
Total

 
Chi-

square 

value

p valueNo 

Expenditure

 
Less than 

Rs.100

 
101-200

 

201-300

 

301 and 

Greater

 

 

No 

Products 
 

3

 

(37.5%)
 

[5.1%] 

2

 

(25.0%)
 

[6.9%]  

1

 

(12.5%)
 

[1.9%]  

0

 

(0%)
 

[0%]  

2

 

(25.0%)
 

[3.6%]  
8

 

47.388 0.001

 One

 

 

17
 (37.0%)

 [28.8%]

 

4
 (8.7%)

 [13.8%]

 

7
 (15.2%)

 [13.2%]

 

4
 (8.7%)

 [7.4%]

 

14
 (30.4%)

 [25.0%]

 

46

 

 
Two

 

 

12

 
(14.6%)

 

[20.3%]

 

8

 
(9.8%)

 

[27.6%]

 

24

 
(29.3%)

 

[45.3%]

 

25

 
(30.5%)

 

[46.3%]

 

13

 
(15.9%)

 

[23.2%]

 

82

 

 

Three

 

 

7

 

(15.6%)

 

[11.9%]

 

6

 

(13.3%)

 

[20.7%]

 

12

 

(26.7%)

 

[22.6%]

 

16

 

(35.6%)

 

[29.6%]

 

4

 

(8.9%)

 

[7.1%]

 

45

 

 

Four

  

10

 

(28.6%)

 

[16.9%]

 

3

 

(8.6%)

 

[10.3%]

 

6

 

(17.1%)

 

[11.3%]

 

7

 

(20.0%)

 

[13.0%]

 

9

 

(25.7%)

 

[16.1%]

 

35

 
 

Above four

10

 

(28.6%)

[16.9%]

6

 

(17.1%)

[20.7%]

3

 

(8.6%)

[5.7%]

2

 

(5.7%)

[3.7%]

14

 

(40.0%)

[25.0%]

35

Total 59 29 53 54 56 251
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